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Each year, ThoughtLab teams up with a multidisciplinary group of executives, economists, technologists, and subjectpadster ex
on three vital issues for business. Funded by corporate sponsors, we develop robust research programs that preyitle in

market intelligence to sponsors and compelling thought leadership to their clients. Our thought leadership specialigts turn t
analysis into engaging contenfcluding eBooks, social media posts, think pieces, Q&A articles, webinars, videos, case studies,
infographics, data tools, and press releas@$is content carries the name of sponsors, who also use it to create their @nddat
thought leadership and marketing outreach.

During the program, ThoughtLab works together with marketing executives from sponsors and media partners to develop and
implement highimpact marketing and social media campaigns drawing on the research. These campaigns include group efforts
coordinated by ThoughtLab and singular efforts managed by individual sponsors.
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T
Our three-pronged marketing approach

Each multiclient study includes a higimpact outreach program that generates wide brand exposure and sales leads
for sponsors. By working together across a coalition of sponsors, research advisors, and media partners, we drive
marketing performance through three intersecting activities.

1 2 3

Communication
from media
partners

ThoughtLab Sponsotdriven
driven outreach promotion
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T
1 ThoughtLabdriven outreach

Working on behalf of the sponsarsand in conjunction with their PR firms and marketing teanit©ioughtLab centrally coordinatesstioutreach
program for each mukclient studyWith past studies, this has generated several thousands of downloads for our eBooks and related thought
leadership materials. Our evidenbased analysis typically receives broad press covandgp-tier media outlets, such e&Bloomberg, The Wall

{ GNBSG wW2dz2NY I £ 2 C2 NinétheEinandiaNINBandEade and2ehidnél jodraals, suchEsnR Addsor, Smart Cities World,
VentureBeat, Financial Planning, Information Age, CIO Magazine, CityAge, the Economic Times, Datanami, Wealth Mosagrg$pmart E
International, Risk and Insurance, IndustryWeek, Security Week, Cyber Wire, Dark Reading, Wealtantidwvisoe,

Forbes

ThoughtLab outreach initiatives Put Away Your Old Flip Phone And

. . . . . Say Hello to The New Era Of Wealth REICS I T D ORI
A Distribute press releases, project updates, and research findings. Management Large-scale global cyber project
) ) ) == aims to answer most pressin
A Targettop-tier and trade and regional media outlets. ? | | security questions p ?

A Organizeadvisory meetings to set and coordinate our outreach
plans.

Highlight research insights through social media, blogs, and eblasts. B
Producea steady stream of videos, articles, and interviews. L Wsimm

PromoteS. 2 2 | YR 20KSNJ O2YUSY U K e a The Cybersecurity Imperative:

. . The Pandemic Underlines Need for Action o) 'ST Pro Custe denort Usine
Collaborate on webinars/virtual events that Showcase SPoNsors anc e e o R A
Insights Erom ESI TheughtLab

v

our research. " st

o Io I Do
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2 Sponsordriven promotion

Working through a muksponsor thought leadership program provides a multiplier effect thanks to the joint marketing efforts of
0KS alLlR2yazNaE® {AyOS SIOK alLkRyazNna yIYS FyR 232 INB KAIKCE
20KSNXRa 2dziNBFOK OF YLI AIyad 2A0K LI ad addzRASas GKAa KFa KS
with extensive coverage through social media, virtual events, presentations, client engagement, and ditharagket activities.

(9 stantec markets-  services-  locations- idess- about- careers- lnvestors-

Sponsor and advisor outreach initiatives

Drivewide and targeted media coverage by Are You s
drawing on their PR resources. Smarit CI‘l'y
Promoteresearch findings through social Sma ri,

media, articles, blogs, and eblasts. S S b

Deloitte.  Services v Industries v  Insights v  Careers v

Organizan-person and virtual events.

Distribute eBook and other thought oappen N
leadership to clients and prospects. Driving ROl Through A Wealth and Asset Management 4.0

Collaboratewith other SPONSOrs on GO How digital, social, and economic trends will transform
marketing initiatives. 00000

Createtheir own tailored press releases, U
. . moil L A best practices The pandemic has been a watershed event for the investment community, accelerating market
e BO O ks’ p rese ntatl O n S’ an d We bl n ars . = Investment plans motion. Overnight, the world has become digital-first and socially minded, irrevocably transforr
Performance metrics

expectations and the industry's way of working. Over the next three years, the industry will be t
down, as some firms capitalize on market disruption and others stumble.

Perspectives Y

o Do Do Po Do Do

ThoughtLab



3 Promotion from media partners

To augment the promotion from ThoughtLab and study sponsors, ThoughtLab partners with PR firms, media
organizations, trade associations, and event planners. By working with them, we enrich our collective marketing

campaign and expand our global reach.

What our media partners do

A Promote our research plans and insights to thousands of professionals through their digital publishing and outreach channels.

A Support the production and promotion of multiple virtual events throughout the course of a thought leadership program.

A WorkOf 2aSteé 6A0K ¢K2dAKOG[Fo yR aLlRyazNh (2 KSfL dza akl LIS
audience.

&M THE “Ciri
’Edelman INTERNET WALLSTREET ~ BARRON'S CITYAGE PINMFA 22 [ Irish

ALLIANCE JOURNAL
Smart
i . Citiac DIGITAL H RESOLUTE.
Flrﬂ;ec “\SmartCitiesworld Cou - WV\I;'EAIIE'TKH L e .
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PRELAUNCH

Each study has a cresponsor
marketingcommittee for sharing ideas
and coordinating efforts.

ThoughtLab coordinates the marcom
efforts during the program.

ThoughtLab creates content and drip
feeds it out throughout the program.

ThoughtLab organizes webinars and
press releases leading up to the launch
of the study.

Sponsorggive input into program
deliverables, marketing materials,
media targets, and outreach plans.

ThoughtLab collates plans, creates final
deliverables and marketing materials.

ThoughtLab

Once the study is completed, ThoughtLab
distributes the finapress release, eBook,
and other thought leadership materials to
executives and the media.

ThoughtLab implements social media
campaign, and if applicable, organizes a
topical webinar.

Sponsors circulate mugiponsorbranded
thought leadershipo clients and post them
on their websites and on social media.

Sponsor names appear on all ThoughtLab
deliverables and media messages, providing
wide exposure for all sponsors.

The research is launched at a targeted
external events and web conferences
organized by ThoughtLab and sponsors.

T
Bringing it all together through a cohesive marketing process

o

Sponsors can use the content to
create their own branded white
papers, eBooks, articles, webinars,
blogs,infographicspr press releases.

We provide analytical support for
sponsorcreated content, including
vetting it for accuracy and posting it
on our website.

ThoughtLab experts make themselves
available to participate in webinars
and onsite events as speakers or
moderators.

ThoughtLab is available to conduct

additional research and writing
support at a preferential fee.

Driving value through multiclient studies 8
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Sponsors use our research to generate leads, build brand reputation, create branded content, network with other organaations

ARSYUGATE YINJSO 2LILRNIdzyAlIASEd { AYyOS (KS FSS F2N) GKSpdsBaSI N
are low, and its ROI, high.

Lead generation Brand reputation Market research Networking Events

Sponsors can Our content Our research Multiple ways Digital events

use our high reinforces the helps sponsors to connect with attended by

value research all2yaz2NRa identify market potential IKS alLlRya?
to generate MECEERE needs and clients and target audience
business. forward thinker opportunities. partners. of executives.
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How we generate leads for each sponsor

Past sponsors report that our multponsor programs have generatesbny hundredsof valuable sales leadand ahigh

return on investmentfrom new business. These leads have come from puttiig2 dz3 K anflyisi® eMEind registration
walls, building client relationghrough researchich events, providing access to innovative analytical tools, and networking
with executives through our research progranifie value of our uniqgue mulsponsor research keeps clients coming back.

City Rankings City Comparison City Profiles

Wealth and Asset Management 4.

How wealth managen providers need to rett

ations

Hyperconnected cities rankings

To drive the greatest benefits to stakeholders, cities need to be hyperconnected—harnessing Wea lth a nd Asset M a nage ment 4.0

technology to transform and interconnect key elements of their urban ecosystem. By using the

drop-down list below, you can see how cities compare in various areas of hyperconnectivity. You

can also hover on the map for summary ranking data. Ot 6o accass tha full feort

How to use the Hyperconnected Cities Rankings

“April Rudin % e 0.0

The Rudin Group °

&
. ..o.o :
.

NOVEMBER 4 | 11 A °

TTTTT

ESITHOUGHTLAB WSJIE

rel irms. cybersect . g o . .
omaton ok enchmaing 3ndponnin mare it °‘§<ifnz,e_ B cybercube (@ — - Driving Cybersecurity Performance. Improve Results with Evidence-Based
To il this g, £ Thughtib v with WS roCbersecarey : 1} opus grlr\;lng Cybersecurity Analysis
ket inipconetantorton Ao cveond R erformance
L
e e e o e (o o protiviti SV\) e Dave Grady, Verizon Chief Security Evangelist & Lou Celi, Program Director, ESI ThoughtLab
New report finds cybersecurity investment generates substantial ROI as large firms fend off rising
Please select your company's industry: Cybersecurity maturity cyberattacks. ESI ThoughtLab, along with Verizon ...

[Frornes
50.0%

1 year ago | 54 mins

—

Please select your company's annual revenue:

Appway Deloitte. (orop 1S #HCE

- 4 Jisfue
@ LexisNexis publicis  ReFINITIV [ TCC Recordsure‘l
g " sapient
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A complete toolkit to create your own branded thought leadership

We provide sponsors with the evidenbased analysis and contacts they need to create their own branded thought leadership.

Tableau databases of survey results

These databases provide the full statistical results of the survey with

filtering tools that enable sponsors to segment analysis by industry, X : .

location, size of organization, and other parameters for identifying their own branded reports and points of vieponsors often
market opportunities and tailoring research to client needs. include quotes with their own experts.

Personal interviews and case studies & a Access to senior executives
Our interviews can provide valuable Sponsors have access to executives participating in

eBooks, executive reports, and articles
Sponsors can repurpose our thought leadership materials to create

gualitative insights, executive quotes, and the study. We help sponsors find speakers for their
case study material for sponsbranded events and provide them with access to executives
thought leadership. on our advisory board.

On-demand videos

As part of our research, we interview executives and
experts on Zoom to gain their insights. These interviews
are recorded and often produced as videos, which
sponsors can use to enrich their own thought leadership.

Social media tiles, blogs, and infographicsk,

We produce a range of social media, including
message tiles, blogs, and infographics. Sponsors can
tailor these materials to their own thought
leadership programs.

Th Ought La b Driving value through multiclient studies 12



Using our market research for decision support

Investor high-tech preferences

¢ K2 dza K[ sppridér stodiezf génkrate valuable
market research that enable sponsors to identify key
customer segments, find new market opportunities, target

Activities for which Where virtual conferencing

will be used the most

Where websites will be
used the most

investors will use mobile
apps the most

Access account info 55% Learn about products 26% Scheduled meetings 38%

E 0 E = Monitor performance 50% Submit trades 25% Ad hoc interaction 36%
marketlng Campalgns1 and tallor prOdUCtS and Sewlces Learn about products 41% Portfolio rebalancing 21% Financial planning 20%
Open accounts 45% Monitor performance 19% Portfolio rebalancing 25%

Submit trades 41% Open accounts 19% Investment advice 18%

Access market insights ~ 41% Access market insights  18% Opening accounts 13%

For example, owVealth and Asset Management 4£iudy
included a survey of 2,325 individual investors revealing how

Current total spending on cybersecurity By company revenue size

their investment behaviors and service needs varied by E—— I k |
i 1 employee Upto$1b  $1b-$4.9b
country, generation, and wealth level. It also included a survey e pn o ekt acan ki
of 500 service providers showing how they are changing their Erergy/utites $1289  s110 P sar sws  OVernext3years
wealth management products, services, and business models. Tulmm 212-?: ilﬁ: By eybersecurity maturity - =
w A — .y - Flecom - e Digital twins p== 3-D printin
{ AYAf I NI & ISméarkCayd3aliidong fora Riskier rancal  $1103 $516 F — . o - ——
World program included data on which emerging technologies Ufesclences  $1076  $471 B9 89 A WU i | OO T
. .y . . Retai 10.1 474 emplayee =" lakes
and urban domains cities plan to invest in over the next three = e = OO ., o
. . . onsumer - includes some respondents not S5ITI % ou
years. And oubriving Cybersecurity Performanseudy o 588 55 e o, OB Soddien (N Dt
highlighted the views of chief information security officers on Menufecturing $744  $313 oh securhy by, more s ore m e .
topics such as cybersecurity insurance and technology et ses s shric cmls s T oeneo s @ reemae
. t t Professional $4.91 $329 ! L
investments. weto | sam s eeemmOmemesen) @ ] 1
LT X -~
tools

ThoughtlLab
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sponsors an opportunity to interact and
network with a wide range of senior
executives that serve on our advisory
committees. These include current and
prospective customers and partners.

Y 5™ " LA 278 ¥

ThoughtlLab

e,

s ): Networking opportunities

| |

Top sponsors and advisors from recent mesfponsor studies

Smart Cities

Kris Moon, Lara Arjan
Borg Tham

Chris Castro

Emily Yates

Grace Quintana
Filipe Araujo

Miquel Rodriquez Planas
Cybersecurity
Deborah Wheeler
Jason Harrell

Juan Morales

llan Abadi

Peter Keenan

Jeff Brown

Ron Mehring

Wealth and Asset Management

Andrew D'Anna
Paul Killik

Ernie Cockrell
Brie Williams
Cary Rubinstein
Dean Butler
Yoni Assia

Urban Development Specialists
Deputy Director

Director of Sustainability

Smart City Director

City Leader

Vice Mayor

Commissioner for 2030 Agenda

SVP

Executive Director, Technology Risk
CISO

CISO

CISO

CISO

CISO

Head of Retail Experience
Senior Executive Officer
Founder and CEO

Vice President

Managing Director

Head of Digital Strategy
Founder and CEO

Asian Development Bank

Ministry of Foreign Affairs Singapore
Orlando

Philadelphia

Bogota

Porto

Barcelona

Delta Airlines

DTCC

Realogy Holdings

Teva Pharmaceuticals
Lazard

Raytheon

Texas Health Resources

Charles Schwab

Killik & Co

Cockrell Interests

State Street Global Advisors
MUFG Union Bank

M&G Plc

eToro
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: Digital events and webinars

For some studies, ThoughtLab organizes events that provide sponsors with additional opportunities for branding, marketing,
and networking. For example, in March 2021, we held the Smart Cities Strategy Summit in partnership with CityAge and a
subset of study sponsors f@mart City Solutions for a Riskier Woilllis virtual event brought together advisory board
members, media contacts, and city leaders from around the world to unveil our findings. In addition to three major sessions,
we held hand®n breakout sessions in partnership with event sponsors and other program partners.

Smart CltleS Stl’ategy Summlt SMART CITY SOLUTIONS FORJA POST PANDEMIC WORLD

A March 30, 2021, from 11 AlI1PM ET

(official launch of study results)
A Produced in partnership with CityAge
Lou Celi

A 240 registered for the event
A Key sessions recordegkps://youtu.be/xiMXsMBIU

Registered participants

= PUBLIC I42 27 BROUGHT TO YOU IN COLLABORATION WITH

@ NTT Beniley AXISa

Advancing Infrastructure COMMUNICATIONS

CITIES COUNTRIES
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Examb_,

of how sponsorsieverage our content

ThoughtLab
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Highperforming thought leadership campaigns

Some sponsors craft an entire branded thought leadership
program based on our multiclient studies. For example,

Cognizant drew on the research results fr@riving ROI Al leaders will expand their focuson
. . . . ( : advanced Al technologies, such as machine
Through Alto develop its own eBook, infographics, webinars, learning, deep learning, computer vision

and natural language processing

and corresponding social media, along with an Al Solutions
microsite. Cognizant reports that the program was very
successful in driving leads for its Al business.

Today In three years

2 Al leaders spend more on people than others

Key highlights

Beginner Implementer Advancer Leader

Al SYyGdSNLIASOS 2F /23ayAllyiQa 2
A 4,728 views of the eBooff\s of Dec. 30, 2021) | o
A 1,000+ views on social media E e |

A 800+ views of blog post
A Paid targeted ads

vancer

ThOught La b Driving value through multiclient studies 17
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Social media content

In addition to leveraging the social media content that D ygross olowsrs

. 3mo - ®
ThoughtLab produces, sponsors create their own Cloud Leaders Achieve 10x RO |
social media assetsuch as tiles, blogs, or tweets RO to haess thefll potsntial o your #CioudStrategy. Learn ho the

industry leaders make the most of their cloud strategies in this in-depth

an d post th e m 0 n a. Varl ety Of p I atfo rms, | n Cl u d | n g report from #wiproFullStride Cloud Services based on a survey of 1,300
. . #cloud executives from around the world: https://bit.ly/3ofyzoK
Twitter, Facebook and LinkedIn.

@ Cognizant & ** prmation #CloudSolutions #Innovation

@Cognizant

81% of companies are driving ROl from #digital using
#rloud — see how you can too! cogniz.at/2KIEVSy .
((. LexisNexis Risk Solutions UK & IRL - Financial ... ~ + Follow =+« M a kl n g

9,916 followers

6mo - @

Are you carrying a compliance cost that your competitors are not?

Orgs Are Driving ROI from Digital Business Thrive

o A Cloud Leader Roadmap
e for Achieving 10x ROl

3%

The #WealthManagement compliance community recently shared their insights
Deloitte. sevices v industries v insights v Careers v and discussed how technology could create more significant cost savings in
their KYC/CDD compliance processes moving forward.

e 1 5,

- T

Practices for unlocking the benefits and trug Products Industries Resources Support Events Developer ® View Accounts Q Contact Sales
value of Al

LES y The Pandemic Underlines Need for Action on Smart City
gl . (|0t o (05t offoct Initiatives

approach to KYC and (
Wealth Management

Overperformers set the right foundation for their artifical intelligence
(AI) initiatives

Global study shows COVID-19 accelerating public sector innovation; 88% of city leaders surveyed call for investment in cloud
platforms

Q M ® @ 057/057
» " & ! v Austin, Texas—April 8, 2021

4 8 ¢ 9

What the technologies helping Weal . . . . . . . . -
e O o R While COVID-19 posed significant hurdles to cities worldwide, it also accelerated a wave of innovation that will continue after the crisis,

* shows the new “Smart City Solutions for a Riskier World” study. The ESI ThoughtLab research, sponsored by Oracle, Deloitte, Intel, and
SRSy m— others, underscores the vital role technology, data, cybersecurity, and public-private partnerships play to ensure a healthy, safe, and
prosperous future for citizens in the wake of the pandemic.

Th ought La b Driving value through multiclient studies 18




Branded white papers, eBooks, and think pieces

Sponsors often develop their own eBooks, white papers and articles from our research, which Yomen aad weaith

can focus on parts of the study relating to their businesses. For example, EY drew on our customized approach :
analysis from our mulsponsor studyWealth and Asset Management 202® launch a @
study on Women and Wealth. Cowbell Cyber created a white paper on cyber insurance from
our study,Driving Cybersecurity Performandad Deloitte published a report on future

proofing cities from our multsponsor effort,Smart City Solutions for a Riskier World.

. publicis
Deloitte. sapient
Meet the New Clients: How to Ma

Special Report

Al: From Data to ROI

Bigger than boome:

Learn from how

‘® Bentley.com/s

Produced In partnarshi

e e , COWBELL
b 4 935

.....

Cognizant
g Survey Results: The Economic

Impact of Cyber Insurance
(Small and Mid-Size Enterprises in the U.S.)

post-pandemic v d

Four capabilities to build resiliency in cities

JUNE 2020 | WWW.COWBELL.INSURE
By Miguel Eiras Antunes, Mahesh Kelkar, Sushumna Agarwal

Th ought La b Driving value through multiclient stu



https://econsultsolutions.com/survey-results-the-economic-impact-of-cyber-insurance/

Holding inperson and virtual events

Sponsors have organized a variety of branded
conferences and webinars around our research.
ThoughtLab executives speak at these events and often
help to recruit speakers.

For example, Check Point Software Technologies
produced a series of webinars relating to our study,
Driving Cybersecurity Performandte highlight research
insights that reinforced their marketing messages.

Drawing on analysis frof@mart City Solutions for a
Riskier WorldBentley organized a webinar highlighting
key findings on dat&@nabled cities and digital twins to its
publicsector clients.

LexisNexis Risk Solutions used insights fromVeailth
and Asset Management 4€udy to hold a webinar
examining how changes in investor attitudes are driving
digital transformation.

TCC Recordsure also organized a Wealth 4.0 webinar that
discussed 6 industry megatrends revealed by the study.

ThoughtlLab

TCC Transforming Culture and Conduct EVERY Cieie

,.\

Sean Vemura

C

S0 | CYBER S
ORACTICES

A Jony Flschbem

SMART AND SUSTAINABLE: HOW LEADING
CITIES ARE ACHIEVING ECONOMIC, SOCIAL AND
ENVIRONMENTAI@AI NABILITY GOALS

& June9, 20 M EDT,; 3PM UTC

Hosted by
GEOSPATIAL
W&RLD

How is technology ana social cnange ariving
transformation in wealth management?

BERLE SRUE

eeeeeeee

Driving value thr

PIMFA° Deloitte @ Invesco

7 LexisNexis:
RISK SOLUTIONS


https://www.brighttalk.com/webcast/16731/417370?utm_source=twitter-unpaid&utm_medium=social-media&utm_campaign=fm_wb_20q2_amer_esithoughtlab_brighttalk_cisoroundtable

-______________________________________________________________________________________________________
Contentrich videos, infographics, and online tools

Many sponsors produce their own videos, tools, and infographics that promote our findings in conjunction with their own
YFENyJSGAYy3 YSaal 3Sao C2NJ SEI YLJ} S>XWealtdznd AsseAManagdmei Goysted | a L2y &
a video and infographic on its website highlighting important results from our surveys of 2325 investors and 500 wealth

firms worldwide. Drawing oBuilding a Hyperconnected CiB8tantec designed an interactive tool that tested users on
their knowledge of smart city resources currently in use.

Are You Smart Mobility Smari?

_____

publicis
[ 1!

WhO'l' Smal'f mObi“fy Real-time traffic
applications are already RS

the mOSf eXtenSiver Real-time public transportation
deployed in ci‘"es around app/information
the world?

Mobility as a Service (MaaS)

What are the technologies helping Wealth Managers become

igi i d Steve Eliot
Nearly all Al leaders have mature data digital ready ahid SMLD compliant? 2

modernization practices

Enhanced/ Automated KYC
% Percent of respondents who say they’re maturing or advanced in d [

44% of investors are plonning
on meving their funds in the
next two years

3

% prefer phor

minance of mobile apps.

omnichannel ience.

o . L
Leader Advancer Implementer Beginner F

Response base: 1,200
Source: ES| ThoughtlLab/Cognizant

ThoughtlLab



Metrics from recent Wgrams

ThoughtLab
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Smart Cities Solutions for a Riskier World

.! >
R
= =
. A I/
Audience = 4
—
e-Blasts and direct email outreach to 16,000+ g =
(ThoughtLab Group mailing lists, press release = i
key stakeholders distribution, and media support) -
: : 2,600+
Article views (From SmartCitiesWorld articles)
Microsite pageviews 10,250+
_ 112,000+
Impressions (From ThoughtLab and SmartCitiesWorld)
1,216
eBook downloads (From program microsite and SmartCitiesWorld)
- | 200
Additional program deliverable downloads (From program microsite)
Webinar participants 750+

Thesefigures reflect initial results and danot
include any ongoing sponscrelated activity.
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Wealth and Asset Management 4.0

Audience

e-Blasts and direct email outreach to 30,000+ - o
(ThoughtLabmailing lists, press release distributiol

key stakeholders and media support)

_ _ 2,600+

Article views (FromThoughtlaband outsourced articles)

Microsite pageviews 1,048+

Impressions 2,000+

_ 234+
Program deliverable downloads (From program microsite)
Webinar participants 1,200+

Thesefigures reflect initial results and daot include
any ongoing sponsotirelated activity.

Th ought La b Driving value through multiclient studies 24



Driving Cybersecurity Performance

Audience

e-Blasts and direct email outreach to 65,000+ o o
(ThoughtLab mailing lists, press release distributic

key stakeholders and media support)

: . 3,699+

Article views (From ThoughtLab and outsourced articles)

Microsite pageviews 4,285+

Impressions 2,000+
400+

eBook downloads (From program microsite)

» . 75
Additional program deliverable downloads (From program microsite)
Webinar participants 750+

Thesefigures reflect initial results and daot
include any ongoing sponserelated activity.

Th ought La b Driving value through multiclient studies 25



Driving ROI through Al

Audience

e-Blasts and direct email outreach to 65,000+ o o
(ThoughtLab mailing lists, press release distributic

key stakeholders and media support)

_ _ 3,699+

Article views (FromThoughtlaband outsourced articles)

Microsite pageviews 4,285+

Impressions 2,000+
400+

eBook downloads (From program microsite)

. . 75
Additional program deliverable downloads (From program microsite)

Thesefigures reflect initial results and daot
include any ongoing sponsarelated activity.

ThoughtlLab



-_____________________________________________________________________________________________
Media coverage for our recent multiclient programs

ThoughtLab works collaboratively with sponsors and media to generate media attention, highlighting key themes from esiFsiudi
example, forSmart City Solutions For a Riskier Wortd pitched the study to over 350 journalists.

Smart City Solutions For a Riskier World media coverage Driving Cybersecurity Performance media coverage Wealth and Asset Management 4.0 media coverage
A b2NIK ! YSNAOLY OAGASE I NE QY2 & L%t@egghl% (_!ilotbafl fy bel pﬁ)@é’téﬁrn%%%%%er hosf A Put Away Your Old Flip Phone And Say Hello to The
report says pressing security questions New Era Of Wealth Management
A Dt2ok f audzRe alea el YyRSYAO dzRR SN hkehAo 1fvesthbreb? Nbef 18HrANR Report A Ifyou quit your firm most clients will follow you to
on smartcity initiatives your new one
) ) . A Report SMBs More Likely to Adopt Cyber Insurance Than
A Pandemic accelerated rise of smartcities Large Organizations A Few Investors Happy with FA Fees, Most Want More
A Study reveals how cities are using tech and data to drive A Experts discuss howbusiness leaders have adapted Alts
social development goals security budgets to manage operations A 7 Common Characteristics of a Wealth Management
A The fourth generation of cities A [ 20S8NJ {SOdNRGE /by . NAYI ¢NR L & Doalleader au Ny ad 2 ke | NBY Qi
A Pandemic gives riseto Cities 4.0, where smart meets More Companies Investing? A Seven reasons why clients are dumping wealth
sustainable A Smallto-MediumSized Enterprises More Likely to Adopt Managers
A Mumbai makes mark on UN SDG progress: Study Cyber Insurance
A Cvbersecurity: a smart city imperative A Pluggindhe Discrepancy Between Cyber Insurance
) Coverage and Actual Risk
A COVIBI9 Accelerates a wave of Innovation Or es
A

adzYol A OF 83I2NRAT SR 3 WALINAYGSNR 2y !'b {5D LINRINB3Aa STATESCOOP

»
C IS@ WP .

- WEALTH PROFESSIONAL Tols s o
== wISmartCitiesworld
Sharing Ideas to Solve Urban Challenges
FINANCIAL VentureBeat
ADVISOR
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https://statescoop.com/north-american-cities-most-digitally-advanced-esi-thoughtlab/
http://bwsmartcities.businessworld.in/article/Global-Study-Says-The-Pandemic-Underlines-Need-for-Action-on-Smart-City-Initiatives-/12-04-2021-386263/
https://gcn.com/articles/2021/04/01/pandemic-accelerated-smart-cities.aspx
https://www.smartcitiesworld.net/editors-blog/editors-blog/the-fourth-generation-of-cities-6267
https://cities-today.com/pandemic-gives-rise-to-cities-4-0-where-smart-meets-sustainable/
https://www.daijiworld.com/news/newsDisplay?newsID=822316
https://www.smartcitiesworld.net/smart-cities-news/cybersecurity-a-smart-city-imperative-6348
https://www.pipelinepub.com/news/covid-19-accelerates-a-wave-of-innovation
https://www.newsgram.com/mumbai-categorized-as-sprinter-on-un-sdg-progress/
https://venturebeat.com/2021/11/17/large-scale-global-cyber-project-aims-to-answer-most-pressing-security-questions/
https://cisomag.eccouncil.org/cyber-insurance-in-smes/
https://www.globalsecuritymag.com/Report-SMBs-More-Likely-to-Adopt,20200618,99797.html
https://www.intelligentciso.com/2020/06/19/experts-discuss-how-business-leaders-have-adapted-security-budgets-to-manage-operations/
https://riskandinsurance.com/cyber-security-can-bring-triple-digit-returns-why-arent-more-companies-investing/
https://www.securitymagazine.com/articles/92632-small-to-medium-sized-enterprises-more-likely-to-adopt-cyber-insurance
https://www.securityweek.com/plugging-discrepancy-between-cyber-insurance-coverage-and-actual-risk
https://www.forbes.com/sites/aprilrudin/2021/06/15/put-away-your-old-flip-phone-and-say-hello-to-the-new-era-of-wealth-management/?sh=4e40c7e23928
https://www.wealthprofessional.ca/news/industry-news/if-you-quit-your-firm-most-clients-will-follow-you-to-your-new-one/361801
https://financialadvisoriq.com/c/3389194/431244/investors_happy_with_fees_most_want_more_alts
https://www.empaxis.com/blog/common-characteristics-wealth-management-digital-leader/
https://citywire.com/wealth-manager/news/seven-reasons-why-clients-are-dumping-wealth-managers/a1224937

Media partnerships:. WSJ Cybersecurity Report Using Insights From ThoughtLab

WSJEZ:

The Cybersecurity Imperative:
A WSJ Pro Custom Report Using
2 =2 o

Promoted Across All WSJ Pro Cybersecurity Channels

Design & Production Promotion & Engagement Thought Leadership

sling professional report available ybe rity digital marketing channels t ite and top IT executives. The event drew 25+

Cited At A Huge Range Of Industry Events

WSJECYBERSECURITY

TTHE WALL STREET JOURML | BARRON'S GROUP

°Q 999 b

ThoughtLab

ThoughtLab provided global data and benchmarking study on
areas such as cybersecurity investments, practices, and
performance resultsWSJ took ThoughtLab's data and utilized
It to write its own cybersecurity report.

WSJ promoted the report across the Wall Street Journal Digital
Network digital channels, as well as through an add in the
newspaper.

The data was also featured at the Cybersecurity Executive
Forum in December, presented by WSJ Pro to 299#t€ and

top IT executives. The event drew 25+ press mentions plus live
updates and articles on WSJ.com.

White paper

Performance CTR

We are on track to
meet or exceed
typical WS] Pro
white paper ibedii i
download KPIs. oiricds o Whiteheper refessiona
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Example

es of though@ade.p—pfﬁg{ams by sponsors

ThoughtLab
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-______________________________________________________________________________________________________
Deloitte's wealth thought leadership campaign

Deloitte. Services v~  Industries v~  Insights v  Careers v Search
Deloitte drew on the research results froiealth and Asset Management 4.0 i g red urfoced base o the suvey nputs They are
to develop its own eBook, infographics, webinars, and corresponding social
media’ along With their Own Wealth management Ianding page' V_V Investing with purpose: The rise of social impact investing
Key hig hlig htS Democratization: Demaocratization of investment products and services
. . . . (‘7 Higher standards: Investors expect firms to meet higher standards
A GauthierVincent, Principal and Wealth Management Leagegsented 2
the report at theAmerican Bankers Associatigvealth Management ®)  Fass:Lower fees anc grester wanspareny

Conferencen collaboration with cesponsor FIS.

A Deloitte has adjusted the report to be used acrafs-countries Deloitte.
including Australia, Belgium, Canada, Luxemburg, Middle &agiapore,
South Africa, Switzerland, United States, and UK.

A ThoughtLadJ-r NI A OA LI G SR Ay 5Sft2A00SQa
ManagementConference for a virtual 4&inute panel discussion, where
weKSFNR AYRdzZAGONE f SIFIRSNBRQ OASga

managememlndustry. Wealth Management 4.0 webinar
. . How digital, social, and economic trends will
Deloitte publlshed a total of blOg posts transfo?m the investment industry

2,300+ reportpage visits

) MT (London) | 4 pm CET (Zurich)
1,210+ report file downloads ‘g'n , : : / -

\

= = -

3 8 4 + V| d eo Vl ews o| sean-Frangois o Lou celi o] Ryan McNally o] Michel Longhini o] Andreas ] john Taft
Lagassé CEO Head of Private ; CEO Private Przewloka Vice Chairman

Global Wealth Thoughtlab Wealth Banking COO0 Wealth RW Baird

Management Lead Management Edmond de Management
Deloitte TD Bank Group Rothschild Group uBs

ThoughtLab =

To To Do Do



TCC Group &ecordsure'svealth thought leadership campaign

TCC Group an@ecordsuredrew on the research results from ~ & e
Wealth and Asset Management 4@ develop their own webinar ™ feeoee
and corresponding social media campaign, along with their own
wealth management landing page.

WEBINAR:

What’s on the horizon
for wealth management
in 2022 and beyond?

Key highlights

A ThoughtLabworked with TCC Group amEcordsureo
produce a webinar in December 2021 focusingfoK I (1 Q& 2 |
the Horizon foWealth Management in 2022 and Beyond? . 7 | [

ON-DEMAND

<«

Emma Parry
Independent Senior Advisor
Conduct Risk & Culture

@P

I an EW II’I

i

l Services

Sabrina Del Prete
Founder & CEO
Kore Labs

AselM nagement 4.0

Olivia Fahy
Head of Culture, TCC
Ex-FCA Culture Lead Associate

Jog'Norburn
Group CEO
TCC & Recordsure

b 4

CEOTh oughtlLab
of Wealth and

T )

This webinar had oves5+ attendees the day of. Attende=<
continue to growas thewebinar isavailable on demand.

TCC Recordsure’

A TCC andRecordsurecreated insight articles based on
thed G dzRe Qa FTAYRAYy3Ia | yR (K
A They published theress releasen site and promoted
thed G dzRe Q& NBadzZ Ga GAlF az2cC e
A TCC andRecordsurealso created content based on

“Companies must ensure alignment and
accuracy across marketing, compliance
and, critically, what's being reported
to the Board and the regulator”

INDEPENDENT SENIOR ADVISOR,

CONDUCT RISK & CULTURE

||| FIVE-MINUTE INSIGHTS

YOU'RE WATCHING

]
teath and Asset Management 4.0:
ming Outcomes Through Technology*

the webinar, using breakout videos and articles from —p—

panelists.

B

TCC Recordsure

ThoughtlLab
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https://tcc.group/blog/2021/11/04/tcc-recordsure-global-wealth-asset-management-study-post-pandemic-changes/

Appway's wealth thought leadership campaign

Participants
New research reveals how wealth and asset management firms : .
Appway drew on the r_esea_r(_:h results fravealth and Asset Serifee: andbislnass models to mectihbahangiigis & _—
Management 4.0and identified seven key messagesocus on : Lou Celi

Chief Executive and Founder

and build a campaign for customers amebspects. , f ThoughtLab

Key highlights

A

Panelist:

Appway has developed seven blog posts, one for each ke L ) e
ppway Opec SE g POsts, bR ThoughtLab | Wealth & Asset N e

message. These live on site and haeen promoted via Management 4,0: The State of

Linkedin. Client Onboarding in Wealth -

Appway created seven short videos to promote the study, Management Markshields

focusing on each of the keyessages. e

Register: Session 1 Register: Session 2
l LLJs k& Kla GKS addzRRe Qa SESOdz
collect lead information.
Appway thought leaders discussed the key Best of the Blog
findingsThoughtLakidentified in the study through a webinar
split into 2 sessions. The webinar discussion focosethe
impact of trends in investor attitudes, behaviors, and
expectations on thduture of client onboarding.

INSIGHT

#6 #5

Wealth and Asset
Management 4.0

Wealth and Asset
Management 4.0

March 11, 2022 March 10, 2022 March 09, 2022
As Regulators Turn Up the Leverage the 360° Onboarding The Itch to Switch: 5 Reasons

Heat, How Will You Manage Experience to Capture New Investors Are Changing Wealth
the Complexity? Fund Flows Management Providers
3 min read 3 min read 3 min read
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Check Point's cybersecurity thought leadership campaign

& cHECK POINT S e

Check Point Software Technologies drew on the research resultsbronmg s . .
Cybersecurity Performanct® develop its own social media campaign, series of W:w. Underestimate the Thiset of Cyber Attacks
webinars, and moreCheck Poinalso developed research insights across

industries,company size, maturity levels, and more for internal and external S ThoughtL Ruport Shres Cybr SecuryConcarne racices  CouTaoL roen D
purposes.

Key highlights e iut s v -
A Check Poindeveloped their own individual
campaign and assets includingbinars,blog '
posts, paidoromotional content,interactive L
quizzeson cybersecurity, and more. They had WHAT EVERY CISO M=
leveraged the support of K 2 dz3 Ktéamlfod Q RidEALAIRE:=IZE!
N o : BEST PRACTICES
additional insight to generate these materials.

-

A Check Point also held four research - | - ‘REATING ESSENTIA
focusedwebinars, three of them oBrightTalk i Wy P L CYBER POLICIES DY
. . . 4 HE PANDEMIC i
These events were highly successfufjenerating
View webinar

leads and business engagements.

A Sales enablement tools were created using the
research specific to the 3 regions and 13 countries
in the study.
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https://www.brighttalk.com/webcast/16731/425213?utm_campaign=viewing-history&utm_source=brighttalk-portal&utm_medium=web
https://www.brighttalk.com/webcast/16731/417370?utm_source=twitter-unpaid&utm_medium=social-media&utm_campaign=fm_wb_20q2_amer_esithoughtlab_brighttalk_cisoroundtable

Cowbell cybersecurity thought leadership campaign

Cowbell Cyber drew on the research results frbmving Cybersecurity
Performanceto develop its own branded eBook, media campaign, and
social media program.

Key highlights

A Cowbell Cyber created their own branded eBook
highlighting keyfindings from the studwand
messaging most relevant to their brand.

A Cowbell Cyber also built outstrong media
campaigrwith trade targets toshowcase thestudy's
results.

This analysis extension is specifically Buying intentions b CVBER

focused on research findings related to:
Limits Survey Results: The Economic
Impact of Cyber Insurance

(Small and Mid-Size Enterprises in the U.S.)

e Cyber Insurance

e Small and Mid-size Enterprises (SMEs), -
st prises { ) SMEs vs Large enterprises
under $1 billion in revenue and based

in the U.S.

JUNE 2020 | WWW.COWBELL.INSURE

Classes of business

COWBELL™
4

=SEGURITY IWEEK

INTERNET AND ENTERPRISE SECURITY NEWS, INSIGHTS & ANALYSIS

Plugging the Discrepancy Between Cyber Insurance
Coverage and Actual Risk

BY COWBELL CYBER | JUN 18, 2020 | NEWS, OUTSIDE MEDIA LINKS

One of six ‘best practices’ highlighted by ESI ThoughtLab in a new report on
Driving Cybersecurity Performance is simple: “Make more use of cybersecurity
insurance to transfer risk." Use of cyber insurance is growing, but the

insurance industry...

60% of Businesses Plan to Spend More on Cyber
Insurance

BY COWBELL CYBER | JUN 18, 2020

DARKReading

More small and medit

size businesses said they plan to spend a greater

amount on cyber insurance in the next twc ars — 65 percent of them —

compared to 58 perce f large businesses, a survey out today from Cowbell

Cyber and ESI Thoughtlab found. Read more

aonoea

ThoughtlLab
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-______________________________________________________________________________________________________
Bentley's smart cities thought leadership campaign

Bentley drew on the research results frddmart Cities Solutions for
a Riskier Worldto organize a webinar highlighting the key findings WEBINAR
of interest to its technology business. Bentley also produced an
eBook under its own brand.

SMART AND SUSTAINABLE: HOW LEADING CITIES ARE ACHIEVING ECONOMIC,
SOCIAL AND ENVIRONMENTAL SUSTAINABILITY GOALS

Key hlghllghts (3 June 9,2021 @ 11 AMEDT; 3 PM UTC
A Bentley utilized it's YouTube channel to generate
. .. GEPDSPATIAL WORLD
excitement for the results ddmart Cities Bentley CESSPATIAL WOR

Solutions for a Riskier Wollly creating a
promotional video.

90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

But where will cities
invest tomorrow?

Smart Cities for A Riskier World

4 S+ SAVE ...
Py Beeysymemsoc .
is in lip wit isa start.
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