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¢ƘƻǳƎƘǘ[ŀōΩǎ ƳǳƭǘƛŎƭƛŜƴǘ ǎǘǳŘƛŜǎ ƻŦŦŜǊ ǎǇƻƴǎƻǊǎ ƎǊŜŀǘ ǾŀƭǳŜ ŦƻǊ ƛƴ-depth research

Each year, ThoughtLab teams up with a multidisciplinary group of executives, economists, technologists, and subject matter experts 

on three vital issues for business. Funded by corporate sponsors, we develop robust research programs that provide in-depth 

market intelligence to sponsors and compelling thought leadership to their clients. Our thought leadership specialists turn this

analysis into engaging content,including eBooks, social media posts, think pieces, Q&A articles, webinars, videos, case studies, 

infographics, data tools, and press releases.This content carries the name of sponsors, who also use it to create their own branded 

thought leadership and marketing outreach.

During the program, ThoughtLab works together with marketing executives from sponsors and media partners to develop and 

implement high-impact marketing and social media campaigns drawing on the research. These campaigns include group efforts 

coordinated by ThoughtLab and singular efforts managed by individual sponsors.
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How we generate professional exposure and sales leads

ThoughtLab



Our three-pronged marketing approach

Each multi-client study includes a high-impact outreach program that generates wide brand exposure and sales leads 
for sponsors. By working together across a coalition of sponsors, research advisors, and media partners, we drive 
marketing performance through three intersecting activities. 

1
ThoughtLab-

driven outreach

2
Sponsor-driven 

promotion

3
Communication 

from media 
partners 
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1 ThoughtLab-driven outreach

ThoughtLab outreach initiatives

Å Distribute press releases, project updates, and research findings.

Å Target top-tier and trade and regional media outlets.

Å Organizeadvisory meetings to set and coordinate our outreach 
plans.

Å Highlight research insights through social media, blogs, and eblasts.

Å Producea steady stream of videos, articles, and interviews.

Å PromoteŜ.ƻƻƪ ŀƴŘ ƻǘƘŜǊ ŎƻƴǘŜƴǘ ǘƘǊƻǳƎƘ ¢ƘƻǳƎƘǘ[ŀōΩǎ ǿŜōǎƛǘŜΦ

Å Collaborate on webinars/virtual events that showcase sponsors and 
our research.
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Working on behalf of the sponsorsτand in conjunction with their PR firms and marketing teamsτThoughtLab centrally coordinates the outreach 
program for each multi-client study. With past studies, this has generated several thousands of downloads for our eBooks and related thought 
leadership materials. Our evidence-based analysis typically receives broad press coverage in top-tier media outlets, such as Bloomberg, The Wall 
{ǘǊŜŜǘ WƻǳǊƴŀƭΣ CƻǊōŜǎΣ .ŀǊǊƻƴΩǎΣ tƻƭƛǘƛŎƻΣ !ȄƛƻǎΣ and the Financial Times; and trade and regional journals, such as ThinkAdvisor, Smart Cities World, 
VentureBeat, Financial Planning, Information Age, CIO Magazine, CityAge, the Economic Times, Datanami, Wealth Mosaic, Smart Energy 
International, Risk and Insurance, IndustryWeek, Security Week, Cyber Wire, Dark Reading, Wealth Advisor, and more. 



2 Sponsor-driven promotion

Sponsor and advisor outreach initiatives

Å Drivewide and targeted media coverage by 
drawing on their PR resources.

Å Promoteresearch findings through social 
media, articles, blogs, and eblasts. 

Å Organizein-person and virtual events.

Å DistributeeBook and other thought 
leadership to clients and prospects.

Å Collaboratewith other sponsors on co-
marketing initiatives.

Å Createtheir own tailored press releases, 
eBooks, presentations, and webinars.
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Working through a multi-sponsor thought leadership program provides a multiplier effect thanks to the joint marketing efforts of
ǘƘŜ ǎǇƻƴǎƻǊǎΦ {ƛƴŎŜ ŜŀŎƘ ǎǇƻƴǎƻǊΩǎ ƴŀƳŜ ŀƴŘ ƭƻƎƻ ŀǊŜ ƘƛƎƘƭƛƎƘǘŜŘ ƻƴ ǘƘŜ Ŝ.ƻƻƪ ŀƴŘ ƻǘƘŜǊ ƳŀǘŜǊƛŀƭǎΣ ǎǇƻƴǎƻǊǎ ōŜƴŜŦƛǘ ŦǊƻƳ ŜŀŎƘ
ƻǘƘŜǊΩǎ ƻǳǘǊŜŀŎƘ ŎŀƳǇŀƛƎƴǎΦ ²ƛǘƘ Ǉŀǎǘ ǎǘǳŘƛŜǎΣ ǘƘƛǎ Ƙŀǎ ƘŜƭǇŜŘ ƎŜƴŜǊŀǘŜ ƘǳƴŘǊŜŘǎ ƻŦ ǘƘƻǳǎŀƴŘǎ ƻŦ ǿŜōǎƛǘŜ ǇŀƎŜ ǾƛŜǿǎΣ ǘƻƎŜǘƘŜǊ
with extensive coverage through social media, virtual events, presentations, client engagement, and other go-to-market activities.



3 Promotion from media partners

What our media partners do

Å Promote our research plans and insights to thousands of professionals through their digital publishing and outreach channels. 

Å Support the production and promotion of multiple virtual events throughout the course of a thought leadership program.

Å Work ŎƭƻǎŜƭȅ ǿƛǘƘ ¢ƘƻǳƎƘǘ[ŀō ŀƴŘ ǎǇƻƴǎƻǊǎ ǘƻ ƘŜƭǇ ǳǎ ǎƘŀǇŜ ǎǳŎŎŜǎǎŦǳƭ ƳŀǊƪŜǘƛƴƎ ŀƴŘ ŎƻƳƳǳƴƛŎŀǘƛƻƴ ŎŀƳǇŀƛƎƴǎ ŦƻǊ ǘƻŘŀȅΩǎ ŘƛƎƛǘŀƭ 
audience.
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To augment the promotion from ThoughtLab and study sponsors, ThoughtLab partners with PR firms, media 
organizations, trade associations, and event planners. By working with them, we enrich our collective marketing 
campaign and expand our global reach. 



Bringing it all together through a cohesive marketing process
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Ç Once the study is completed, ThoughtLab  
distributes the final press release, eBook, 
and other thought leadership materials to 
executives and the media.

Ç ThoughtLab implements social media 
campaign, and if applicable, organizes a 
topical webinar.

Ç Sponsors circulate multi-sponsor-branded 
thought leadership to clients and post them 
on their websites and on social media.

Ç Sponsor names appear on all ThoughtLab 
deliverables and media messages, providing 
wide exposure for all sponsors.

Ç The research is launched at a targeted 
external events and web conferences 
organized by ThoughtLab and sponsors.

Ç Sponsors can use the content to 
create their own branded white 
papers, eBooks, articles, webinars, 
blogs, infographics, or press releases.

Ç We provide analytical support for 
sponsor-created content, including 
vetting it for accuracy and  posting it 
on our website. 

Ç ThoughtLab experts make themselves 
available to participate in webinars 
and onsite events as speakers or 
moderators. 

Ç ThoughtLab is available to conduct 
additional research and writing 
support at a preferential fee.

PRE-LAUNCH LAUNCH POST-LAUNCH

Ç Each study has a cross-sponsor 
marketing committee for sharing ideas 
and coordinating efforts. 

Ç ThoughtLab coordinates the marcom 
efforts during the program.

Ç ThoughtLab creates content and drip 
feeds it out throughout the program. 

Ç ThoughtLab organizes webinars and 
press releases leading up to the launch 
of the study. 

Ç Sponsorsgive input into program 
deliverables, marketing materials, 
media targets, and outreach plans.

Ç ThoughtLab collates plans, creates  final 
deliverables and marketing materials.
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Thought leadership power pack

ThoughtLab



Iƻǿ ǎǇƻƴǎƻǊǎ ǳǎŜ ¢ƘƻǳƎƘǘ[ŀōΩǎ ŎƻƴǘŜƴǘ ǘƻ ŎǊŜŀǘŜ ƳƻǊŜ ǾŀƭǳŜ

Sponsors can 
use our high-
value research 
to generate 
business.  

Lead generation

Our content 
reinforces the 
ǎǇƻƴǎƻǊΩǎ 
image as a 
forward thinker

Our research 
helps sponsors  
identify market 
needs and 
opportunities.

Multiple ways 
to connect with 
potential 
clients and 
partners.

Brand reputation Market research
``

Networking

Sponsors use our research to generate leads, build brand reputation, create branded content, network with other organizations, and 

ƛŘŜƴǘƛŦȅ ƳŀǊƪŜǘ ƻǇǇƻǊǘǳƴƛǘƛŜǎΦ {ƛƴŎŜ ǘƘŜ ŦŜŜ ŦƻǊ ǘƘŜ ǊŜǎŜŀǊŎƘ ǇǊƻƎǊŀƳ ƛǎ ǎƘŀǊŜŘ ŀƳƻƴƎ ŦƛǊƳǎΣ ŜŀŎƘ ǎǇƻƴǎƻǊΩǎ ǘƘƻǳƎƘǘ ƭŜŀŘŜǊǎƘƛp costs 

are low, and its ROI, high.
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Digital events 
attended by 
ǘƘŜ ǎǇƻƴǎƻǊΩǎ 
target audience 
of executives.

Events



How we generate leads for each sponsor

PRE-LAUNCH LAUCH POST-LAUNCH
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Past sponsors report that our multi-sponsor programs have generated many hundreds of valuable sales leads and a high 

return on investmentfrom new business. These leads have come from putting ¢ƘƻǳƎƘǘ[ŀōΩǎanalysis behind registration 

walls, building client relationsthrough research-rich events, providing access to innovative analytical tools, and networking 

with executives through our research programs.The value of our unique multi-sponsor research keeps clients coming back.  



A complete toolkit to create your own branded thought leadership

We provide sponsors with the evidence-based analysis and contacts they need to create their own branded thought leadership.

As part of our research, we interview executives and 
experts on Zoom to gain their insights. These interviews 
are recorded and often produced as videos, which 
sponsors can use to enrich their own thought leadership.

On-demand videos

Sponsors have access to executives participating in 
the study. We help sponsors find speakers for their 
events and provide them with access to executives 
on our advisory board.

Access to senior executives 

Sponsors can repurpose our thought leadership materials to create 
their own branded reports and points of view.Sponsors often 
include quotes with their own experts.

eBooks, executive reports, and articles

We produce a range of social media, including 
message tiles, blogs, and infographics. Sponsors can 

tailor these materials to their own thought 
leadership programs.

Social media tiles, blogs, and infographics

Our interviews can provide valuable 
qualitative insights, executive quotes, and 

case study material for sponsor-branded 
thought leadership.

Personal interviews and case studies

These databases provide the full statistical results of the survey with 
filtering tools that enable sponsors to segment analysis by industry, 
location, size of organization, and other parameters for identifying 

market opportunities and tailoring research to client needs.

Tableau databases of survey results
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For example, our Wealth and Asset Management 4.0study 
included a survey of 2,325 individual investors revealing how 
their investment behaviors and service needs varied by 
country, generation, and wealth level. It also included a survey 
of 500 service providers showing how they are changing their 
wealth management products, services, and business models.

{ƛƳƛƭŀǊƭȅΣ ¢ƘƻǳƎƘǘ[ŀōΩǎSmart City Solutions for a Riskier 
World program included data on which emerging technologies 
and urban domains cities plan to invest in over the next three 
years. And our Driving Cybersecurity Performance study 
highlighted the views of chief information security officers on 
topics such as cybersecurity insurance and technology 
investments.
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Using our market research for decision support

``

¢ƘƻǳƎƘǘ[ŀōΩǎ Ƴǳƭǘƛ-sponsor studies generate valuable 
market research that enable sponsors to identify key 
customer segments, find new market opportunities, target 
marketing campaigns, and tailor products and services.
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Networking opportunities

Top sponsors and advisors from recent multi-sponsor studies 

Smart Cities

Kris Moon, Lara Arjan Urban Development Specialists Asian Development Bank

Borg Tham Deputy Director Ministry of Foreign Affairs Singapore

Chris Castro Director of Sustainability Orlando

Emily Yates Smart City Director Philadelphia

Grace Quintana City Leader Bogota

Filipe Araujo Vice Mayor Porto

Miquel Rodriquez Planas Commissioner for 2030 Agenda Barcelona

Cybersecurity 

Deborah Wheeler SVP Delta Airl ines

Jason Harrell Executive Director, Technology Risk DTCC

Juan Morales CISO Realogy Holdings

Ilan Abadi CISO Teva Pharmaceuticals

Peter Keenan CISO Lazard

Jeff Brown CISO Raytheon

Ron Mehring CISO Texas Health Resources

Wealth and Asset Management

Andrew D'Anna Head of Retail Experience Charles Schwab

Paul Killik Senior Executive Officer Killik & Co

Ernie Cockrell Founder and CEO Cockrell Interests

Brie Williams Vice President State Street Global Advisors

Cary Rubinstein Managing Director MUFG Union Bank

Dean Butler Head of Digital Strategy M&G Plc

Yoni Assia Founder and CEO eToro

¢ƘƻǳƎƘǘ[ŀōΩǎ Ƴǳƭǘƛ-sponsor studies offer 
sponsors an opportunity to interact and 
network with a wide range of senior 
executives that serve on our advisory 
committees. These include current and 
prospective customers and partners.  



Digital events and webinars

Smart Cities Strategy Summit

Å March 30, 2021, from 11 AM ς1PM ET
(official launch of study results)

Å Produced in partnership with CityAge

Å 240 registered for the event

Å Key sessions recorded  https://youtu.be/xiMXsMD-99U
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Registered participants

For some studies, ThoughtLab organizes events that provide sponsors with additional opportunities for branding, marketing, 
and networking. For example, in March 2021, we held the Smart Cities Strategy Summit in partnership with CityAge and a 
subset of study sponsors for Smart City Solutions for a Riskier World. This virtual event brought together advisory board 
members, media contacts, and city leaders from around the world to unveil our findings. In addition to three major sessions, 
we held hands-on breakout sessions in partnership with event sponsors and other program partners.   

https://youtu.be/xiMXsMD-99U
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Examples of how sponsors leverage our content

ThoughtLab



High-performing thought leadership campaigns

Key highlights

Å /ŜƴǘŜǊǇƛŜŎŜ ƻŦ /ƻƎƴƛȊŀƴǘΩǎ ƻƴƎƻƛƴƎ !L ǘƘƻǳƎƘǘ ƭŜŀŘŜǊǎƘƛǇ

Å 4,728 views of the eBook (As of Dec. 30, 2021)

Å 1,000+ views on social media

Å 800+ views of blog post

Å Paid targeted ads
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Some sponsors craft an entire branded thought leadership 
program based on our multiclient studies.  For example, 
Cognizant drew on the research results from Driving ROI 
Through AI, to develop its own eBook, infographics, webinars, 
and corresponding social media, along with an AI Solutions 
microsite. Cognizant reports that the program was very 
successful in driving leads for its AI business.



Social media content
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In addition to leveraging the social media content that 
ThoughtLab produces, sponsors create their own 
social media assets--such as tiles, blogs, or tweets--
and post them on a variety of platforms, including 
Twitter, Facebook and LinkedIn.  



Branded white papers, eBooks, and think pieces
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Sponsors often develop their own eBooks, white papers and articles from our research, which 
can focus on parts of the study relating to their businesses. For example, EY drew on our 
analysis from our multi-sponsor study, Wealth and Asset Management 2022, to launch a 
study on Women and Wealth. Cowbell Cyber created a white paper on cyber insurance from 
our study, Driving Cybersecurity Performance. And Deloitte published a report on future-
proofing cities from our multi-sponsor effort, Smart City Solutions for a Riskier World. 

https://econsultsolutions.com/survey-results-the-economic-impact-of-cyber-insurance/


Holding in-person and virtual events

For example, Check Point Software Technologies 
produced a series of webinars relating to our study,
Driving Cybersecurity Performance, to highlight research 
insights that reinforced their marketing messages. 

Drawing on analysis from Smart City Solutions for a 
Riskier World, Bentley organized a webinar highlighting 
key findings on data-enabled cities and digital twins to its 
public-sector clients. 

LexisNexis Risk Solutions used insights from our Wealth 
and Asset Management 4.0 study to hold a webinar 
examining how changes in investor attitudes are driving 
digital transformation. 

TCC Recordsure also organized a Wealth 4.0 webinar that 
discussed 6 industry megatrends revealed by the study.
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Sponsors have organized a variety of branded 
conferences and webinars around our research. 
ThoughtLab executives speak at these events and often 
help to recruit speakers.

https://www.brighttalk.com/webcast/16731/417370?utm_source=twitter-unpaid&utm_medium=social-media&utm_campaign=fm_wb_20q2_amer_esithoughtlab_brighttalk_cisoroundtable
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Content-rich videos, infographics, and online tools

Many sponsors produce their own videos, tools, and infographics that promote our findings in conjunction with their own 
ƳŀǊƪŜǘƛƴƎ ƳŜǎǎŀƎŜǎΦ  CƻǊ ŜȄŀƳǇƭŜΣ tǳōƭƛŎƛǎ {ŀǇƛŜƴǘΣ ŀ ǎǇƻƴǎƻǊ ƻŦ ¢ƘƻǳƎƘǘ[ŀōΩǎ Wealth and Asset Management 4.0,posted 
a video and infographic on its website highlighting important results from our surveys of 2325 investors and 500 wealth 
firms worldwide. Drawing on Building a Hyperconnected City,Stantec designed an interactive tool that tested users on 
their knowledge of smart city resources currently in use.
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Metrics from recent multi-sponsor programs

ThoughtLab



Smart Cities Solutions for a Riskier World

Audience

e-Blasts and direct email outreach to 
keystakeholders

16,000+
(ThoughtLab Group mailing lists, press release 
distribution, and media support)

Article views
2,600+
(From SmartCitiesWorld articles)

Microsite pageviews 10,250+

Impressions
112,000+
(From ThoughtLab  and SmartCitiesWorld)

eBook downloads
1,216
(From program microsite and SmartCitiesWorld)

Additional program deliverable downloads
200
(From program microsite)

Webinar participants 750+

These figures reflect initial results and do not 
include any ongoing sponsor-related activity. 
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Wealth and Asset Management 4.0

Audience

e-Blasts and direct email outreach to 
keystakeholders

30,000+
(ThoughtLabmailing lists, press release distribution, 
and media support)

Article views
2,600+
(From Thoughtlaband outsourced articles)

Microsite pageviews 1,048+

Impressions 2,000+

Program deliverable downloads
234+
(From program microsite)

Webinar participants 1,200+

These figures reflect initial results and do not include 
any ongoing sponsor-related activity. 
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Driving Cybersecurity Performance

Audience

e-Blasts and direct email outreach to 
keystakeholders

65,000+
(ThoughtLab mailing lists, press release distribution, 
and media support)

Article views
3,699+
(From ThoughtLab and outsourced articles)

Microsite pageviews 4,285+

Impressions 2,000+

eBook downloads
400+
(From program microsite)

Additional program deliverable downloads
75
(From program microsite)

Webinar participants 750+

These figures reflect initial results and do not 
include any ongoing sponsor-related activity. 
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Driving ROI through AI

Audience

e-Blasts and direct email outreach to 
keystakeholders

65,000+
(ThoughtLab mailing lists, press release distribution, 
and media support)

Article views
3,699+
(From Thoughtlaband outsourced articles)

Microsite pageviews 4,285+

Impressions 2,000+

eBook downloads
400+
(From program microsite)

Additional program deliverable downloads
75
(From program microsite)

These figures reflect initial results and do not 
include any ongoing sponsor-related activity. 
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Media coverage for our recent multiclient programs

ThoughtLab works collaboratively with sponsors and media to generate media attention,  highlighting key themes from our studies.For 
example, for Smart City Solutions For a Riskier World, we pitched the study to over 350 journalists.  

Smart City Solutions For a Riskier World media coverage

Å bƻǊǘƘ !ƳŜǊƛŎŀƴ ŎƛǘƛŜǎ ŀǊŜ ΩƳƻǎǘ ŘƛƎƛǘŀƭƭȅ ŀŘǾŀƴŎŜŘΩΣ ƴŜǿ 
report says

Å Dƭƻōŀƭ ǎǘǳŘȅ ǎŀȅǎ έǇŀƴŘŜƳƛŎ ǳƴŘŜǊƭƛƴŜǎ ƴŜŜŘ ŦƻǊ ŀŎǘƛƻƴ 
on smart city initiatives

Å Pandemic accelerated rise of smart cities

Å Study reveals how cities are using tech and data to drive 
social development goals

Å The fourth generation of cities

Å Pandemic gives rise to Cities 4.0, where smart meets 
sustainable

Å Mumbai makes mark on UN SDG progress: Study

Å Cybersecurity: a smart city imperative

Å COVID-19 Accelerates a wave of Innovation

Å aǳƳōŀƛ ŎŀǘŜƎƻǊƛȊŜŘ ŀǎ ΨǎǇǊƛƴǘŜǊΩ ƻƴ ¦b {5D ǇǊƻƎǊŜǎǎ
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Driving Cybersecurity Performance media coverage

Å Large-scale global cyber project aims to answer most 
pressing security questions

Å SMEs Likely to Invest More on Cyber Insurance: Report

Å Report: SMBs More Likely to Adopt Cyber Insurance Than 
Large Organizations

Å Experts discuss how business leaders have adapted 
security budgets to manage operations

Å /ȅōŜǊ {ŜŎǳǊƛǘȅ /ŀƴ .ǊƛƴƎ ¢ǊƛǇƭŜ 5ƛƎƛǘ wŜǘǳǊƴǎΦ ²Ƙȅ !ǊŜƴΩǘ 
More Companies Investing?

Å Small-to-Medium-Sized Enterprises More Likely to Adopt 
Cyber Insurance

Å Pluggingthe Discrepancy Between Cyber Insurance 
Coverage and Actual Risk

Wealth and Asset Management 4.0 media coverage

Å Put Away Your Old Flip Phone And Say Hello to The 
New Era Of Wealth Management

Å If you quit your firm most clients will follow you to 
your new one

Å Few Investors Happy with FA Fees, Most Want More 
Alts

Å 7 Common Characteristics of a Wealth Management 
Digital Leader

Å Seven reasons why clients are dumping wealth 
managers

https://statescoop.com/north-american-cities-most-digitally-advanced-esi-thoughtlab/
http://bwsmartcities.businessworld.in/article/Global-Study-Says-The-Pandemic-Underlines-Need-for-Action-on-Smart-City-Initiatives-/12-04-2021-386263/
https://gcn.com/articles/2021/04/01/pandemic-accelerated-smart-cities.aspx
https://www.smartcitiesworld.net/editors-blog/editors-blog/the-fourth-generation-of-cities-6267
https://cities-today.com/pandemic-gives-rise-to-cities-4-0-where-smart-meets-sustainable/
https://www.daijiworld.com/news/newsDisplay?newsID=822316
https://www.smartcitiesworld.net/smart-cities-news/cybersecurity-a-smart-city-imperative-6348
https://www.pipelinepub.com/news/covid-19-accelerates-a-wave-of-innovation
https://www.newsgram.com/mumbai-categorized-as-sprinter-on-un-sdg-progress/
https://venturebeat.com/2021/11/17/large-scale-global-cyber-project-aims-to-answer-most-pressing-security-questions/
https://cisomag.eccouncil.org/cyber-insurance-in-smes/
https://www.globalsecuritymag.com/Report-SMBs-More-Likely-to-Adopt,20200618,99797.html
https://www.intelligentciso.com/2020/06/19/experts-discuss-how-business-leaders-have-adapted-security-budgets-to-manage-operations/
https://riskandinsurance.com/cyber-security-can-bring-triple-digit-returns-why-arent-more-companies-investing/
https://www.securitymagazine.com/articles/92632-small-to-medium-sized-enterprises-more-likely-to-adopt-cyber-insurance
https://www.securityweek.com/plugging-discrepancy-between-cyber-insurance-coverage-and-actual-risk
https://www.forbes.com/sites/aprilrudin/2021/06/15/put-away-your-old-flip-phone-and-say-hello-to-the-new-era-of-wealth-management/?sh=4e40c7e23928
https://www.wealthprofessional.ca/news/industry-news/if-you-quit-your-firm-most-clients-will-follow-you-to-your-new-one/361801
https://financialadvisoriq.com/c/3389194/431244/investors_happy_with_fees_most_want_more_alts
https://www.empaxis.com/blog/common-characteristics-wealth-management-digital-leader/
https://citywire.com/wealth-manager/news/seven-reasons-why-clients-are-dumping-wealth-managers/a1224937
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Media partnerships: WSJ Cybersecurity Report Using Insights From ThoughtLab

WSJ promoted the report across the Wall Street Journal Digital 
Network digital channels, as well as through an add in the 
newspaper.

The data was also featured at the Cybersecurity Executive 
Forum in December, presented by WSJ Pro to 290+ C-suite and 
top IT executives. The event drew 25+ press mentions plus live 
updates and articles on WSJ.com.

ThoughtLab provided global data and benchmarking study on 
areas such as cybersecurity investments, practices, and 
performance results.WSJ took ThoughtLab's data and utilized 
it to write its own cybersecurity report.
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Examples of thought leadership programs by sponsors

ThoughtLab



Deloitte's wealth thought leadership campaign

Key highlights

Å GauthierVincent, Principal and Wealth Management Leader,presented 
the report at theAmerican Bankers AssociationWealth Management 
Conferencein collaboration with co-sponsor FIS.

Å Deloitte has adjusted the report to be used across10+countries 
including Australia, Belgium, Canada, Luxemburg, Middle East,Singapore, 
South Africa, Switzerland, United States, and UK.

Å ThoughtLabǇŀǊǘƛŎƛǇŀǘŜŘ ƛƴ 5ŜƭƻƛǘǘŜΩǎ Dƭƻōŀƭ ²ŜŀƭǘƘ 
ManagementConference for a virtual 45-minute panel discussion, where 
weƘŜŀǊŘ ƛƴŘǳǎǘǊȅ ƭŜŀŘŜǊǎΩ ǾƛŜǿǎ ƻƴ ǘƘŜ ŦǳǘǳǊŜ ƻŦ ǘƘŜ ǿŜŀƭǘƘ 
managementindustry.

Å Deloitte published a total of7 blog posts

Å 2,300+ reportpage visits

Å 1,210+ report file downloads

Å 384+ video views
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Deloitte drew on the research results from Wealth and Asset Management 4.0, 
to develop its own eBook, infographics, webinars, and corresponding social 
media, along with their own wealth management landing page. 



TCC Group & Recordsure'swealth thought leadership campaign

Key highlights

Å ThoughtLabworked with TCC Group andRecordsureto 
produce a webinar in December 2021 focusing on²ƘŀǘΩǎ ƻƴ 
the Horizon forWealth Management in 2022 and Beyond? 
This webinar had over55+ attendees the day of. Attendees 
continue to growas thewebinar isavailable on demand.

Å TCC andRecordsurecreated insight articles based on 
theǎǘǳŘȅΩǎ ŦƛƴŘƛƴƎǎ ŀƴŘ ǘƘŜ ǇŀƴŜƭ ŘƛǎŎǳǎǎƛƻƴΦ

Å They published thepress releaseon site and promoted 
theǎǘǳŘȅΩǎ ǊŜǎǳƭǘǎ Ǿƛŀ ǎƻŎƛŀƭ ƳŜŘƛŀ ŀƴŘ ŜƳŀƛƭ ǇǊƻƳƻǘƛƻƴΦ

Å TCC andRecordsurealso created content based on 
the webinar, using breakout videos and articles from 
panelists.
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TCC Group and Recordsuredrew on the research results from 
Wealth and Asset Management 4.0, to develop their own webinar 
and corresponding social media campaign, along with their own 
wealth management landing page.

https://tcc.group/blog/2021/11/04/tcc-recordsure-global-wealth-asset-management-study-post-pandemic-changes/


Appway's wealth thought leadership campaign

Key highlights

Å Appway has developed seven blog posts, one for each key 
message. These live on site and havebeen promoted via 
LinkedIn.

Å Appway created seven short videos to promote the study, 
focusing on each of the keymessages.

Å !ǇǇǿŀȅ Ƙŀǎ ǘƘŜ ǎǘǳŘȅΩǎ ŜȄŜŎǳǘƛǾŜ ǎǳƳƳŀǊȅ ƎŀǘŜŘ ƻƴ ǎƛǘŜ ǘƻ 
collect lead information.

Å Appway thought leaders discussed the key 
findingsThoughtLabidentified in the study through a webinar 
split into 2 sessions. The webinar discussion focuseson the 
impact of trends in investor attitudes, behaviors, and 
expectations on thefuture of client onboarding.
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Appway drew on the research results from Wealth and Asset 
Management 4.0, and identified seven key messagesto focus on 
and build a campaign for customers andprospects.



Check Point's cybersecurity thought leadership campaign

Key highlights

Å Check Pointdeveloped their own individual 
campaign and assets includingwebinars,blog 
posts, paidpromotional content,interactive 
quizzeson cybersecurity, and more. They had 
leveraged the support of ¢ƘƻǳƎƘǘ[ŀōΩǎteam for 
additional insight to generate these materials.

Å Check Point also held four research-
focusedwebinars, three of them onBrightTalk. 
These events were highly successfulin generating 
leads and business engagements.

Å Sales enablement tools were created using the 
research specific to the 3 regions and 13 countries 
in the study.

Driving value through multiclient studies 33

Check Point Software Technologies drew on the research results from Driving 
Cybersecurity Performance, to develop its own social media campaign, series of 
webinars, and more.Check Pointalso developed research insights across 
industries,company size, maturity levels, and more for internal and external 
purposes.

View webinar

View webinar

https://www.brighttalk.com/webcast/16731/425213?utm_campaign=viewing-history&utm_source=brighttalk-portal&utm_medium=web
https://www.brighttalk.com/webcast/16731/417370?utm_source=twitter-unpaid&utm_medium=social-media&utm_campaign=fm_wb_20q2_amer_esithoughtlab_brighttalk_cisoroundtable


Cowbell cybersecurity thought leadership campaign

Key highlights

Å Cowbell Cyber created their own branded eBook 
highlighting keyfindings from the studyand 
messaging most relevant to their brand.

Å Cowbell Cyber also built out astrong media 
campaignwith trade targets toshowcase thestudy's 
results.
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Cowbell Cyber drew on the research results from Driving Cybersecurity 
Performance, to develop its own branded eBook, media campaign, and 
social media program.



Bentley's smart cities thought leadership campaign

Key highlights

Å Bentley utilized it's YouTube channel to generate 
excitement for the results of Smart Cities 
Solutions for a Riskier World by creating a 
promotional video.
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Bentley drew on the research results from Smart Cities Solutions for 
a Riskier World, to organize a webinar highlighting the key findings 
of interest to its technology business. Bentley also produced an 
eBook under its own brand.


