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ThoughtLab is an innovative research firm that creates fresh 

thinking and actionable insights through rigorous research 

and evidence-based analysis. Our firm specializes in using 

the latest quantitative and qualitative tools to examine the 

impact of technology and other trends on companies, cities, 

industries, and business performance. We are known for our 

outstanding work on digital transformation, smart cities, 

wealth management, and cybersecurity. 

Our multidisciplinary team of economists, industry 

specialists, and subject matter experts produces distinctive 

thought leadership to help clients engage private- and 

public-sector decision-makers. Our services include fielding 

business, consumer, investor, and government surveys; 

organizing executive interviews, meetings, and advisory 

groups; conducting economic modeling, AI sentiment 

monitoring, benchmarking, and performance analysis; and 

developing white papers, eBooks, infographics, and 

customer-facing analytical tools.

Who we are

Thoughtnomics 2022 2



Thought leadership themes for 2022
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The health crisis put customer 
and worker experience front 
and center for all  businesses. 

Going forward, the most 
successful firms will be those 
that integrate customer and 
employee experiences into 

seamless customer life cycles 
and employee workflows. 

While total experience takes 
different forms across 

industries, for most firms it 
requires harnessing the latest 

technologies, such as AI, 
cloud, RPA, and IoT, and 

developing new business 
models, incentives, and 
measurements around 

experience. 

The X Factor: 
Driving results 
through total 

experience

1.

In a post-pandemic world, 
all companies need to be 
digital-first businesses to 

meet their customer 
demands and get work 
done. CEOs will  want to 
think beyond improving 

processes and driving 
efficiencies through 

technology. They will  need 
to reimagine their 

companies as digital-first 
businesses whose growth 
strategies, customer and 

employee experiences, and 
business models all revolve 
around digital innovation. 

Going native: 
Competing in a 

digital-first 
marketplace

2.

In Industry 4.0, AI will  be as 
vital for doing business, as 
electricity was in the third 
industrial era. COVID-19 

accelerated investment in 
AI to drive agil ity, efficiency, 

and performance across 
corporate functions. For AI 

leaders, RPA and ML are 
table stakes. Leaders now 
focus on deep learning, 

natural language 
processing, computer 
vision, and quantum 

computing, while 
protecting against data 

breaches, analytical bias, 
and other things that could 

go wrong. 

Supercharging 
business 

performance 
through AI

3.

Because of advances in IoT, 
telecoms, and other tech, a 
new world of connectivity is 
emerging. IoT, for instance, 
will  enable firms to reinvent 

products, services, and 
business processes, and  

provide massive volumes of 
new data that can be used 
to make better business 
decisions, predict trends, 

build new business models, 
and serve customers better. 

IoT leaders will  drive 
growth, profits, and 
stakeholder value by  

interconnecting many areas 
of their business and 

ecosystems . 

The 
hyperconnected 

company

5.

Government and business 
are turning their attention 

to a longer-term 
catastrophic event: climate 

change. The scale of the 
issue requires  proactive 

action by  business to close 
gaps in key carbon-

intensive processes, 
sectors, products, and 
services. Adoption of 

innovative technology holds 
the key to improvement, 

but only if corporate 
leaders build an effective 

roadmap to 
decarbonization and fully 
understand best practices 

and cost-benefits. 

The path to net 
zero

6.

The pandemic triggered a 

supply chain shock that 
disrupted output and 
demand and created 
crippling shortages. 

Executives are now actively 
reviewing their supply 

chains to assess 
vulnerabilities, mitigate 
risks, and ensure future 

resil ience. They are 
diversifying supply 

networks, building end-to-
end visibility, harnessing AI, 

conducting cyber  
assessments, and creating  
agile systems to sense and 
respond to sudden shifts in 

demand and capacity.

Reinventing 
the supply 

chain

7.

The health crisis has been a 
wake-up call for businesses 
to think, act, and invest for 
the common good. But the 

roadmap to becoming a 
high-performing, purpose-
driven organization is not 

yet clear to many 
management teams. They 

need an analytical 
framework with best 

practice insights to help 
them use technology to 
drive sustainability and 

social innovation to meet 
the need of customers, 

investors, employees, and 

regulators.  

Harnessing 
technology to 

drive ESG 
agendas

4.



ThoughtLab is an innovative global research firm that 

delivers fresh ideas through applied economics and 

advanced analytics. We specialize in assessing the 

impact of digital, economic, and market shifts on 

companies, industries, cities, and economies.

Our team of thought leadership and subject matter 

specialists excel at creating visionary thinking and 

actionable decision support. They draw on insights 

from a global network of economists and in-country 

analysts, as well as from a worldwide  panel of 

executives, consumers, and investors.

We are an independent research organization founded 

by Lou Celi, who set up similar thought leadership 

groups at the Economist Group and Oxford Economics. 

Lou founded ThoughtLab to take thought leadership to 

the next level of excellence. We do this by using 

smarter diagnostic surveys, evidence-based research, 

economic modeling, and analytical tools to deliver 

distinctive thought leadership and business 

intelligence

Engaging executives through Thoughtnomics

Alumni from
• The Economist
• Financial Times
• Institutional 

Investor
• Oxford Economics
• CFO Magazine
• HBR

A wide global 
network of 
thought 
leadership 
experts, 
economists, 
industry analysts, 
technologists, 
business writers,  
and survey 
specialists

A worldwide 
survey research 
panel of over 1.5 
million executives 
across industries 
and functions—
including the 
public sector—
and over 3 million 
consumers and 
investors

In-house 
economists and 
analysts, plus 
worldwide 
network of 
external   
economists and 
industry 
experts. 

Key alliances with 
Hatch Urban 
Solutions, a cadre of 
over 100 urban 
economists, 
planners, and   
designers, and 
Smart Cities World, 
a platform for 
sharing urban ideas   

Links with top                
universities
• Wharton 
• University of 

Pennsylvania
• NYU
• IESE Business 

School
• Carnegie 

Mellon
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Insight through economics
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Economics is our secret 
sauce
Organizations often need compelling, 
evidence-based research to influence the 
opinions and decisions of their various 
stakeholders—customers, shareholders, 
regulators, management boards, employees, 
and local communities. Whether you are 
seeking approval for a project, making a 
business case to clients, or showing the 
benefits your firm brings to the local 
community, demonstrating value requires an 
analytical framework that sits at the nexus of 
robust quantitative analysis, trusted expert 
insights, and high-impact thought leadership. 

Our innovative research firm brings together 
widely respected global insights, best-of-
breed analytical capabilities, and unparalleled 
thought leadership, editorial, and marketing 
skills. We work collaboratively with our 
clients, and draw in expertise, when 
necessary, from our global network of experts 
across industries, regions, and management 
practices. Our team of experts have 
extraordinary access to senior executives and 
policymakers around the globe.

Influencing decisions through applied economics 
and compelling thought leadership

ThoughtLab was 
founded in 2015 by Lou 
Celi, a pioneer in 
thought leadership and 
former managing 
director at the 
Economist Intelligence 
Unit and president of 
Oxford Economics. Over 
the years, ThoughtLab 
has worked with a team 
of top economists, 
including Dr. Nouriel 
Roubini, professor at 
New York University, 
and Dr. Daniel Miles, 
director of Hatch Urban 
Analytics and former 
senior economist at 
Econsult Solutions and 
Oxford Economics. 

FOR EACH PROJECT, WE FOLLOW A PROVEN, THREE-STEP PROCESS

Gather the right data to support our analysis. We are 
highly skilled in collecting data through secondary and 
primary sources, including public and private source data, 
executive and consumer surveys, and analysis of internal 
data gathered by our clients. 

Apply advanced analytics to find meaning in the data. 
Our economists draw on a variety of analytical methods, 
including competitive analysis, public- and private-sector 
modeling, economic impact analysis, benefit-cost 
assessment, ROI analysis, predictive modeling, scenario 
mapping, and big data analytics.

Provide a convincing business case and best-practice 
roadmap through engaging thought leadership. Our 
thought leadership team is highly experienced at turning 
economic analysis into compelling white papers, analytical 
tools, at-a-glance infographics, and social media.
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Cost-benefit analysis is valuable when estimating the 
costs and benefits of an investment in a project, 
technology, or strategic initiative.

Cost-benefit analysis can be a key ingredient in creating 
actionable, evidence-based thought leadership. By using 
this method, we can help public- and private-sector 
executives decide whether to undertake important 
investments in products, services, and solutions. 

Measuring both the tangible and intangible cost-
benefits is vital for capturing the full value of an 
investment. For example, in addition to the direct 
benefits and costs of making improvements in an 
airport, the work may generate economic benefits and 
jobs for the local area, which need to be quantified.

When measuring ROI, our economists use diagnostic 
tools and bespoke econometric models to evaluate the 
financial outcome from specific investments. In addition 
to financial factors, such as revenue growth and cost 
savings, we can measure qualitative benefits, such as 
impact on reputation, customers, and employees.

Cost-benefit and ROI analysis

Visa Cashless Cities
We measured the full benefits 
and costs of digital payment 
systems, including the value 
and cost drivers for consumers, 
businesses, and local 
governments.

The Future of Digital 
Workplaces
Drawing on survey of C-
level executives, IT 
leaders, and end users, 
ThoughtLab worked with 
Lakeside Software to 
analyze the ROI on digital 
employee experiences in 
the pandemic era.
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https://thoughtlabgroup.com/visa-cashless-cities-realizing-benefits-digital-payments/
https://thoughtlabgroup.com/the-future-of-digital-workspaces-with-lakeside/


Economic and social impact analysis enables our economists to 
measure the value that a project, policy, industry, or business 
brings to a local economy or the world.

ThoughtLab excels at creating models for calculating the 
economic or social footprint of a project, policy, event, 
organization, or industry. We can assess these impacts on any 
geographic area, including local neighborhoods, cities, states, 
provinces, regions, countries, and the world.

Our economists are skilled at modeling impacts across multiple 
economic measures, from growth and jobs to wages and taxes. 
We have used economic and social  impact analysis for a range 
of projects, from infrastructure and government policies to 
sustainability, diversity, and digital technology. 

Our econometric models analyze the full spectrum of impacts, 
including direct, indirect, induced, and catalytic effects. Take the 
impact of a company on the local economy. A company can 
generate revenue, jobs, wages, and taxes directly through its 
business operations. But it also has an indirect impact through 
its partners and suppliers, which make similar economic 
contributions. In turn, these direct and indirect effects lead to 
induced impacts from the increased spending by employees. 
Finally, the interplay of these impacts can work together in a 
virtuous circle to trigger longer-term catalytic impacts on the 
local economy. 

Economic and social impact assessment

NYC’s nightlife 
economy
We calculated the size 
of the nightlife 
economy in New York 
City and estimated the 
associated direct, 
indirect, induced, and 
fiscal impacts. 

Mastercard Shadow Economy
We estimated the size of the 
shadow economy in 150 countries 
and the impact of digital payment 
policies on the size of the shadow 
economy. We also estimated the 
impact of shrinking the shadow 
economy on government revenue, 
government corruption, and the 
quality of life as measured by the 
Human Development Index.
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https://econsultsolutions.com/wp-content/uploads/2019/01/NYC_Nightlife_Economic_Impact_Report_2019_digital.pdf
https://thoughtlabgroup.com/mastercard-shadow-economy/


In today’s uncertain world, unexpected shifts 
can play havoc with plans. 

To help your clients cope, our economists 
create forward-looking analysis that draws on 
forecasts and alternative scenarios.

We use economic models to predict and 
develop alternative scenarios of investment 
trends, consumer demand, industrial patterns, 
trade flows, and other macro or micro 
economic conditions. We can provide these 
forecasts and scenarios on a global, national, 
or city basis.

Our economists forecast trends and impacts 
through use of NiGEM, a sophisticated globally 
integrated model used by European Central 
Bank, the Bank of England, the IMF, and other 
leading international organizations. They also 
build bespoke models geared to the needs of 
the assignment, drawing on diverse sets of 
data from public and primary sources. 

Forecasting and scenario framing

Wealth and Asset Management 2021
Our economists projected the five-
year trajectory of household income 
and wealth in 26 countries. The 
forecast took into account 
demographic shifts, as well as the 
impact of wider digital access.  

Smarter Cities 2025 A survey of 136 
cities to determine direct, indirect, 
and catalytic impacts  from their 
digital investments. Our economists 
then projected the cumulative impact 
over a five-year period to help cities 
make better decisions.
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https://nimodel.niesr.ac.uk/index.php?t=0
https://thoughtlabgroup.com/wealth-management-4/
https://thoughtlabgroup.com/smarter-cities-2025/


Our economists can draw on large sets of data to enrich findings, 
find correlations, and uncover new insights.

Finding meaning in vast amounts of internal and external data can 
set your thought leadership apart. ThoughtLab’s microeconomists 
have the econometric skills to mine, process, and analyze 
extremely large and complex sets of data, with millions of 
observations, correlations, and variables.

Our team has helped large organizations extract higher value from 
data through big data analytics. We have used such analysis to 
understand the future of work, and latest citizen views on the 
pandemic and cities, and have used cluster analysis to understand 
customer needs.

Modeling and big data analysis

Cognizant Jobs of the Future Index
ThoughtLab developed this index to measure the changes in demand 
for a set of 50 digitally enabled jobs of the future. Each quarter, we 
analyzed millions of jobs from the Burning Glass Database to identify 
key trends across the 50 jobs.

Citizen Sentiment Tracker
To understand citizen perspectives on smart, sustainable urban programs, 
ThoughtLab created a Citizen Sentiment Tracker that uses AI to collect, 
categorize, and assess citizen views expressed through hundreds of 
thousands of Twitter feeds in real time. 
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https://thoughtlabgroup.com/jobs-of-the-future-quarterly-index/
https://thoughtlabgroup.com/smart-city-solutions-for-a-riskier-world-2/


Digital maturity and performance impact analysis

As firms embrace the latest technologies, they often 
want to know the ROI on their investments. Our digital 
maturity models enable us to measure the impact of a 
digital strategy or specific technology on performance.

By creating a survey aligned with a maturity framework, 
our economists can help corporate and city leaders 
understand where they fall along the digital maturity 
curve. By using this  model to frame our impact analysis, 
we can calculate how the performance impacts differ 
based on where a firms falls along the curve.

Our framework allows business and government leaders 
to assess where they are in their transformation journey, 
create a comprehensive roadmap to move up the 
maturity curve, and the understand the potential 
performance results to be achieved by progressing to 
the next stage.

Our economists have built maturity models that show 
urban leaders how their smart programs stack up with 
other cities, enable executives to compare their 
cybersecurity practices and results with peer companies 
or understand the impact of their investments in AI, and 
help firms compare their digital transformation progress 
with their competitors.

Wipro: A Cloud Leader Roadmap 
We worked with Wipro to develop an action plan for 
becoming a leader in cloud adoption. We examined the 
benefits and pitfalls along the journey and how firms see a 
multiplier effect on performance by combining cloud with 
other advanced technologies. 

ServiceNow Workflow Quarterly
To support this flagship publication, we developed separate 
maturity frameworks for digital platforms,  employee and 
customer experience, agility, and resilience. We then 
developed a series of roadmaps with performance metrics to 
help firms move along the curve.
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Driving ROI through AI 
For this multiclient study we looked at how maturity 
in AI usage can supercharge financial, strategic, and 
operational performance and help companies win in 
the Fourth Industrial Revolution. 

https://thoughtlabgroup.com/hyperconnected-city/
https://thoughtlabgroup.com/driving-cybersecurity-performance/
https://thoughtlabgroup.com/roi-ai/
https://thoughtlabgroup.com/wipro_cloud_leader_roadmap/
https://thoughtlabgroup.com/the-payoffs-of-digital-enterprise-platforms/
https://thoughtlabgroup.com/servicenow-workflow-quarterly-total-experience-issue/
https://thoughtlabgroup.com/servicenow-workflow-quarterly-agility-issue-2/
https://thoughtlabgroup.com/resilience_issue_servicenow/
https://thoughtlabgroup.com/roi-ai/


To create more engaging and actionable thought leadership, our economists can create innovative high-level benchmarking tools for comparing views, 
strategies, and performance on management strategies and digital solutions. 

ThoughtLab has years of experience creating diagnostic surveys that deliver valuable benchmarking data on business strategies, investment plans, 
organizational approaches, and digital usage. Once we gather the data, our economists create benchmarking models that allow corporate and city leaders 
to benchmark themselves against peers in any targeted area. These tools can show where a company or city stands on a maturity curve and the 
performance results, based on quantitative evidence, to be achieved by progressing to the next stage.

Our economists have built models that show urban leaders how their smart programs stack up with other cities, enable executives to compare their 
cybersecurity practices and results with peer companies, and help financial firms compare their digital transformation progress with their competitors.

Performance benchmarking models and tools

Driving Cybersecurity 
Performance
With a coalition of industry 
leaders, we provided the 
tool to help firms drive the 
best cybersecurity 
performance in a complex 
digital world. 
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Next-Gen Technology 
Adoption
For Broadridge, we 
created a survey and 
tool to allow 
executives to  see 
how their firm stacks 
up in using  the 
ABCDs—AI, 
blockchain, cloud, 
and digital.

https://thoughtlabgroup.com/driving-cybersecurity-performance/
https://techmaturity.broadridge.com/
https://thoughtlabgroup.com/the-abcds-of-innovation-with-broadridge/


Our economists can turn data into compelling indexes and data visualizations. We can combine survey data with data from secondary sources.  
These tools can take many forms, from at-a-glance indexes to more sophisticated analytical tools that will enable users to navigate, segment, and 
visualize data from our research. Our team has created innovative indexes and visualization platforms the show the rise of autonomous vehicles across 
countries, jobs of the future in the US, and how global cities compare in smart technology usage. 

Indexing and data visualization

KPMG Autonomous Vehicle Readiness Index (AVRI)
ThoughtLab and KPMG developed the AVRI to measure the level of preparedness for autonomous 
vehicles. It is a composite index that combines 28 individual measures from a range of sources 
into a single score. The number of countries included in the index has increased from 20 in the 
first year to 30 this year.

Hyperconnected Cities Database and Navigator
ThoughtLab developed the Hyperconnected Cities database 
using a combination of primary (survey) and secondary data 
for 100 global cities. The database includes over 1,000 
individual datapoints for each city. The data was summarized 
in an online data navigator.
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https://thoughtlabgroup.com/2020-autonomous-vehicles-readiness-index/
https://hyperconnectedcities.esithoughtlab.com/city-rankings/


Smarter surveys
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Executive, investor, customer, and consumer surveys

Surveys can provide valuable insights into market needs, trends, and practices, and generate unique primary data to fill gaps in secondary research. 

ThoughtLab takes a data-driven survey approach that combines analytics with robust survey capabilities. Our team of economists, statisticians, and survey specialists 
handle all aspects of the survey process: creating the questionnaire, building the sample, fielding the survey, analyzing the results, running cross tabulations, 
identifying correlations, designing data visualizations, and preparing presentations and papers on the top findings. 

Unlike other survey companies, our team 
extracts greater value from the survey data by 
incorporating the data into advanced models for 
benchmarking, forecasting, and impact analysis. 

ThoughtLab has access to extensive research 
panels of executives, consumers, investors, 
students, policy makers, and futurists in all parts 
of the world. We can conduct surveys in any city, 
region, or country; across all industries and 
executive functions; and with consumers and 
investors across income and age levels. We 
conduct surveys in the local language in person, 
over the phone, or online. 

Thanks to the well-respected brand, we can 
ensure the high response rates and statistical 
validity needed for proper market analysis. All 
surveys are tailored to a client’s needs, and we 
deliver exactly to survey and sample 
specification. Fielding typically takes 30-45 days. 
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Our survey process

Define and build 
sample Field survey

Analyze survey 
results

Internal results Multi-format 
content 

Program and test 
survey

Create detailed 
survey outline

• Match with 
project 
objectives

• Define required 
output

• Specify types of 
questions

• Organize 
questions as 
diagnostic

• Develop 
statistically valid 
sample

• Ensure sample 
will support 
segmentation
• Region
• Industry
• Job title
• Demographic 

profile

• Write and 
approve final 
questions

• Code survey 
tool (Key 
Survey)

• Translate if 
necessary

• Internal and 
external testing

• Surveys take  4-8 
weeks to field, 
based on 
complexity

• We conduct 
surveys in 3 
ways:
• Online
• CATI
• Face-to-face

• Execute quality 
checks

• Provide 
preliminary 
top-line 
analysis

• Run cross-tabs, 
identify trends, 
highlight 
differences

• PPT slides
• White papers
• Filtering tool
• Advanced 

analytics
• Correlation 

analysis
• Modeling
• Impact 

analysis

• Filtering tools
• Benchmarking 

tools
• Indexes and 

ranking tools
• Databases
• Infographics
• Customer-facing 

models

1 week 1 week 4 – 8 weeks 1 – 3 weeks 2 – 4 weeks1 week1 – 2 weeks
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With over 4.5 million survey panelists, ThoughtLab’s survey reach goes wide and deep. We can conduct surveys across 200 countries, in every industry, most 
cities, and nearly any language. At the same time, we can target executives across all functions and levels of seniority, consumers across wealth levels and 
demographic profiles, and government officials from the national, regional, state, and city levels. Our subject matter expertise enables us to create valuable, 
thought-provoking surveys.

Our unparalleled reach

Executive panel 

1.5m  pre-recruited executives segmented by: 
• Industry classifications
• Location (city, region, country)
• Type of company
• Revenue level and growth
• Market share 
• Employee size
• Job title/role
• Level of internationalization
• Digital maturity
• And more….

Consumer & investor panel 

3m+ pre-recruited people segmented by:
• Age and gender
• Household size
• Language spoken
• Household income
• Wealth levels
• Occupation and education
• Marital status
• Location
• Hobbies, shopping habits
• Psychographic profile

Government panel
10,000+ public decision- makers segmented by: 

• National, regional, state, and city 
levels 

• Mayor/chief executives
• City managers
• CIOs, CFOs, COOs, CTOs
• Smart city transformation 

executives
• And more…..
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ThoughtLab’s capabilities span diverse 
industries and topics. Working with 
Deloitte and other leading firms, we 
surveyed investors and wealth 
management executives to understand 
how financial firms are responding to 
dramatic shifts in investor behaviors. We 
went a step further with Cognizant: 
surveying not just C-level executives on 
changes in the workplaces, but also 
getting the perspective of mid-level staff,  
students, and futurists.

Analytical surveys

Wealth and Asset Management 4.0
We conducted a global survey of 2,325 
investors in 15 countries and 500 wealth 
management providers globally to 
understand pandemic-induced changes 
in investors’ behaviors and expectations, 
and how the industry is responding. We 
profiled investors not just by traditional 
segments, such as age, gender, wealth, 
and location, but also by attitudes, 
investment knowledge, and other 
parameters.
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Cognizant The Work Ahead: Mastering the Digital Economy
As part of a comprehensive research program, in addition to 
surveying 1,000 C-level executives, we surveyed MBA students, 
futurists and middle-level managers to better understand how 
work will change in the future.

https://thoughtlabgroup.com/wealth-management-4/
https://thoughtlabgroup.com/cognizant-work-ahead/


Pulse surveys

The pandemic is just one example of disruption that businesses will face in the future. During periods of disruption, companies need timely data 
and analysis. ThoughtLab has the capability to conduct executive research as events are playing out. Using shorter and more targeted pulse 
surveys, we can go from survey inception to design, fielding, and analyzing final results within just 3-4 weeks.

Broadridge Next-Gen Technology Pulse Survey
ThoughtLab conducted a pulse survey of 500 global financial 
services executives for Broadridge. This study provided 
timely data on how the pandemic was impacting the 
sector—where financial firms are, where they are going, and 
how they will use technology to get there.

Cognizant COVID-19: The View from the C-suite
Cognizant commissioned ThoughtLab to conduct a survey of 
500 senior executives at US-based companies across six 
industries. The survey focused on the impact of the pandemic 
on technology adoption, customer behavior, business 
operations, and employee experience.
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https://thoughtlabgroup.com/next-gen-technology-survey/
https://www.broadridge.com/report/next-gen-technology-pulse-survey
https://thoughtlabgroup.com/covid-19-the-view-from-the-c-suite/


Interviews 
and expert opinion
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Qualitative research can provide valuable insights into CEO strategies and views, as well 
as useful context for quantitative analysis. Our team has long experience in gathering 
qualitative perspectives through advisory boards and expert panels.

Advisory boards. Our senior team is skilled at giving presentations and leading 
discussions. By leveraging our executive contacts and the ThoughtLab reputation, we are 
able to organize meetings of key decision-makers from business, government, and 
academia. 

Expert panels. In addition to our internal intellectual firepower, we manage an active 
network of over 100 global economists and industry and subject matter experts who 
contribute to research projects and participate in meetings. We can also draw on 
research partnerships with top economic consultancies, global research firms, academic 
institutions, and think tanks.

Advisory boards and expert panels
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Advisory Board: Driving ROI through AI 

Wilson Pang Chief Technology Officer Appen

Jon Nehlsen Associate Dean, Heinz College 
Carnegie Mellon 
Univ. 

Bret Greenstein Sr. VP and Global Head of AI & Analytics Cognizant

Brennan White CEO and Founder Cortex

Claire Gubian Global Head of Customer Value Dataiku

Dan Wright Pres ident and COO DataRobot

Francisco Garcia Director, Enterprise AI/ML Del l Technologies 

Beena Ammanath Executive Director, Deloitte AI Institute Deloitte 

Gary Grossman Sr. VP, AI Center of Excellence Edelman

Jonathan Tudor Director, AI & Analytics GE Aviation

Manuela Veloso Managing Director, Head of AI Research JP Morgan

Peter Henstock Machine Learning & AI Technical Lead Pfizer

Mihir Sharma Head of AI & Cognitive Initiatives Publ icis Sapient

Bulent Kiziltan Head of Causal and Predictive Analytics Novartis

Abhinav Singhal Chief Strategy Officer, Asia Pacific thyssenkrupp

Amir Banifatemi
General Manager, Innovation and 
Growth

Xprize

Andrei Lopatenko
VP Engineering, Search & Conversational 
AI

Zi l low Group 



Do you need help interviewing CEOs? This is one of 
our key strengths.

We often conduct interviews with top decision-makers 
from business and government to obtain their 
perspectives on critical issues.  

Thanks to the seniority of our staff, and their years of 
experience, ThoughtLab has the ability to reach 
executives at the highest management levels. For 
example, our senior staff interviewed private equity 
founders for a study for EY.  For further background, 
see the paper that we link to below:

How Can Private Equity Transform Into Positive 
Equity?

Senior executive interviews

Shane Feeney
Senior Managing 
Director
Canadian Pension Plan 
Investment Board 

Charles (Chip) 
Kaye
Co-Chief Executive 
Officer 
Warburg Pincus

David 
Bonderman
Chairman and 
Founding Partner
TPG Capital

Stephen 
Schwarzman
Chairman, CEO, 
and Co-Founder
Blackstone Group

Glenn Hutchins
Co-Founder                
Silver Lake                       
and Chairman
North Island

Professor Josh 
Lerner
Harvard Business 
School 

David 
Rubenstein
Co-Founder and 
Co-CEO
The Carlyle Group

John Canning
Founder and 
Chairman 
Madison Dearborn 
Partners

Thoughtnomics 2022     22

https://thoughtlabgroup.com/how-can-private-equity-transform-into-positive-equity/


ThoughtLab organizes events on critical issues relating 
to our analysis. By combining our timely evidence-
based analysis with expertise in digital events and 
executive networking, we generate significant 
business and ROI for clients. Our events integrate 
three key ingredients:

Timely, evidence-based analysis that provides 
valuable insights into the practices, plans, and 
performance results of private- and public-sector 
organizations, as well as the changing needs and 
behaviors of citizens, consumers, and investors.

Direct executive engagement and networking, which 
provides clients with direct access to targeted 
executives through the use of virtual platforms that 
replicate—and enhance—conference and executive 
roundtable experiences.

Immersive digital formats and tools that can extend 
and improve executive experiences during or after 
virtual events. These can include benchmarking tools 
and pulse surveys, decision support microsites, 
eBooks, and video presentations.

Webinars and events
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We have gathered urban decision-makers to 
discuss a broad range of trends from cybersecurity 

and digital innovation to smart city solutions and AI 
business practices. We join our clients at speaking 

events, such as the Smart Cities Expo in Barcelona. 

The Future of Transportation is Now

Our events have brought 
together city leaders from 

around the world, both 
virtually and in person, to 

exchange views on 
solutions for a post-

pandemic world. 

https://econsultsolutions.com/?s=new+york+city+nightlife


Innovative 
content deliverables
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Compelling Thought Leadership

The members of our world-class editorial team have worked for top publications, such as 
The Economist, Harvard Business Review, and Institutional Investor. They specialize in 
presenting complex analysis to executives in plain language through a variety of compelling 
formats. 

Editorial content. With expertise across business issues, industries and regions, our editorial 
team can create compelling white papers, think pieces, case studies, eBooks, and 
presentations. 

Data visualizations. Our writers and designers are skilled at telling the story visually through 
infographics, dashboards, and other advanced graphical techniques. 

Analytical tools. Our economists can turn research findings into benchmarking, ranking, and 
forecasting tools that can engage your audience and help you build relationships. 

Video production. Our award-winning producers are fluent in multiple forms of video 
presentation, from executive interviews and television clips to animated video and web 
commercials. 

Digital and social media. The most successful thought leadership incorporates webinars, 
social media, blogs, microsites and other digital media. Creating cross-media programs is our 
specialty.

Lou Celi, CEO of ThoughtLab, founded the thought leadership division at The Economist 
Group, Oxford Economics, and Business International (where he hired Barack Obama as an 
editor in 1984). In 2015, he set up ThoughtLab with Dr. Nouriel Roubini to create a new 

breed of analytics-driven thought leadership. 
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At ThoughtLab we not only use analytics to conduct research, we use it to deliver results in compelling formats for the C-suite.

Our multiple formats

✓ Articles 

✓ Blog posts 

✓ Think pieces

✓ Benchmarking tools and indexes

✓ ROI and cost-benefit models

✓ Case studies

✓ Q&A write-ups

✓ White papers

✓ Executive summaries

✓ Interactive eBooks

✓ Infographics and data visualizations

✓ Databases and data navigators

✓ Webinars and meetings

✓ Twitter chats

✓ Microsites, video, digital media
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ThoughtLab is an innovative thought leadership and economic research firm 
providing fresh ideas and evidence-based analysis to help business and government 
leaders cope with transformative change. We specialize in analyzing the impact of 
technological, economic, and demographic shifts on industries, cities, and 
companies.

To learn more about ThoughtLab, visit: www.thoughtlabgroup.com

For further information about our 
capabilities, please contact:

Lou Celi, Chief Executive Officer
louceli@thoughtlabgroup.com

Barry Rutizer, Client Relationship Director
barryrutizer@thoughtlabgroup.com

Michael Geach, Client Relationship Manager
michaelgeach@thoughtlabgroup.com 

Anna Szterenfeld, Editorial Director
annaszterenfeld@thoughtlabgroup.com
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