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ThoughtLab excels in thought leadership for financial services
ThoughtLab has broad experience in creating ground-breaking thought
leadership for the financial services industry.
In addition to our well-respected multi-client wealth and asset management
research program, we have conducted numerous customized studies for
prominent players in the financial industry, including EY, KPMG, Deloitte, JP
Morgan, Broadridge, Mastercard, State Street, and Visa. Topics covered include
wealth management, banking, insurance, private equity, digital payments,
financial technology, the shadow economy, and digital transformation.
Our team of experts and economists have deep knowledge of the financial
services sector, enabling us to craft compelling thought leadership programs
that attract financial executives seeking valuable data, actionable insights, and
visionary thinking.
ThoughtLab’s founder and CEO, Lou Celi, has had a long career in financial
research and thought leadership. Starting as a financial journalist at Business
International, he went on to manage the financial services division at the
Economist Intelligence Unit, where he hired Barack Obama in 1984 as a
financial editor. He later became a managing director at the EIU, where he set
up the thought leadership business and spearheaded the digital transformation
of EIU, the Economist Magazine, and CFO Magazine. He then joined Oxford
Economics as President and in 2015 started ThoughtLab with noted economist
Dr. Nouriel Roubini.
Janet Lewis, ThoughtLab’s Practice Leader, Finance and Innovation, spent
more than 20 years as a financial journalist in New York, Paris and London for
publications such as Institutional Investor Magazine, Financial News,
and Investment Dealers’ Digest. She has since consulted for financial clients
including Deutsche Asset Management, Schultze Asset Management,
Oppenheimer Funds and Standard & Poor’s.
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Building on a strong research foundation
Our multidisciplinary team of financial specialists, economists, and industry experts produce distinctive evidencebased thought leadership to help clients engage a top financial executive audience.
Wealth and Asset Management 4.0. In partnership with a group of sponsors, including Deloitte,
Salesforce.com and FIS, ThoughtLab completed at major research program surveying 2,325 investors and
500 wealth management firms worldwide to assess major investor trends transforming the industry.
The Broadridge Next-Gen Technology Adoption Survey. ThoughtLab conducted a rigorous survey to
understand how financial services companies are adopting AI, blockchain, the cloud, and digital
technologies. The study analyzed where they are investing the most, and the returns they are generating.
Mastering the Shadow Economy. ThoughtLab conducted a ground-breaking study for Mastercard to
analyze the size and impact of the shadow economy in 150 countries. The output included an analytical
tool to help policymakers take steps to mitigate the effect of underground transactions.
Digital Transformation of SMBs. ThoughtLab conducted a global survey and cost-benefit analysis for Visa
to assess the digital transformation opportunities and challenges for small and medium businesses (SMBs).
This study provided SMBs with tangible strategies for competing in a digital-first marketplace.
How do you build value when clients want more than wealth? EY commissioned ThoughtLab to conduct
an in-depth survey of 2,000 investors in 26 countries to understand their views on what they value most
from wealth management providers and their willingness to switch accounts to meet evolving needs.
Finance Reimagined: Long-Term Value in a Digital Age. State Street, a sponsor of our Wealth and Asset
Management 2021 study, drew on the results of our global survey of 2,000 investors and 500 wealth
services investment providers to create its own white paper on the digital transformation of the
investment industry based on the three ‘I’s of data: integration, intelligence, and integrity.
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Our
analytics-led
survey
approach
Our analytics-led survey approach
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ThoughtLab research is data-rich and analytics-driven

Wipro: Making Business Thrive: A Cloud
Leader Roadmap for Achieving 10x ROI

Surveys can provide valuable insights into market needs, trends, and
practices and generate unique primary data to fill gaps in secondary
research.
ThoughtLab’s data-driven research combines analytics with robust survey
capabilities, including both longer studies and short pulse surveys to get
timely results. Unlike media companies that take a journalistic approach,
ThoughtLab economists ensure the quantitative rigor and statistically
validity of our survey analysis. Our team of economists, statisticians, and
survey specialists handle all aspects of the survey process:
•

Build statistically valid samples to enable projectable results and
segmentation analysis

•

Validate the survey tool and results by applying quality testing and
statistical techniques

•

Analyze survey results using advanced quantitative methods, such as
correlation and regression analysis

•

Transform data output into customer-facing analytical tools, models,
and data visualizations

EY 2019 Global Wealth Management
Research Report
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ThoughtLab’s survey process
ThoughtLab’s team of experts work closely with financial services clients to create surveys that deliver valuable data,
actionable insights, and visionary thinking.

Ideate survey

Build sample

• Match with
project
objectives
• Define required
output
• Specify types of
questions
• Organize
questions as
diagnostic

• Set statistically
valid sample
• Agree segments,
such as region,
industry, title
• Develop
analytical
framework, such
as maturity
curve

1 – 2 weeks

1 week

Program and test

• Write and
approve final
questions
• Code survey
tool
• Translate into
local languages
• Conduct
internal and
external
testing

1 week

Field survey

• Surveys take 4-6
weeks to field,
based on
complexity
• We conduct
surveys in 3 ways:
o Online
o CATI
o Face-to-face

4 – 8 weeks

Analyze results

• Execute quality
checks
• Set up data in
cross-tabs or
Tableau
• Conduct data
analysis and
segmentation
• Identify key
trends and
insights

1 week

Present data

• Develop PPT
slides
• Advanced
analytics
o Correlation
analysis
o Modeling
o Impact
analysis

1 – 3 weeks

Create content

• White papers
and e-books
• Benchmarking
tools
• Indexes and
ranking tools
• Databases
• Infographics
• Customer-facing
models

2 – 4 weeks
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How we ensure the highest quality

Our survey operations are ISO-compliant
•

Meet requirements for research confidentiality, documentation, and quality control

•

Follow best practices for training and sourcing

•

Conduct annual audits to ensure compliance with standards

We vet all survey panels carefully
•

Review recruiting techniques, such as D&B and Hoovers

•

Ensure pre-qualified, double opt-in respondent lists

•

Analyze retention rates and respondent churn

•

Check client references and quality control processes

We apply rigorous quality control for every survey we conduct
•

Review survey tool and sample for statistical validity

•

Check for pattern responses and internal inconsistencies

•

Use economists and analysts to examine data
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Our unparalleled
unparalleled reach
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Access to a broad range of organizations providing financial services…
ThoughtLab has unparalleled access to a wide range of private- and public-sector financial institutions. They include
over 200,000 banks, wealth and asset management firms, insurance companies, and government organizations across
200 countries on our panel database.
Banks and credit (174,867)
• Commercial banks
• Investment banks
• Brokerages
• Savings and loans
• Mortgage brokers
• Retail banks
• Credit unions
• Consumer finance
• Credit card companies
• Asset servicing/custodial
Insurance firms (35,658)
• Life/annuity
• Property/casualty
• Health
• Commercial

Wealth and asset managers (83,897)
• Wealth managers
• Asset managers
• Mutual funds
• Private equity
• Pension funds
• Hedge funds/alternatives
• Real estate funds
• Trusts and estates
• Family offices
Government (6,501)
• Central banks
• Finance ministries
• Supranational organizations
• Sovereign wealth funds
• Financial regulators

Capabilities in Financial Services

9

…as well as the individuals that use these financial services
ThoughtLab can reach over 1 million users of financial services across the corporate and retail market. These include CFOs,
treasurers and their staff, as well as consumers and investors across income and age levels in all parts of the world. We conduct
surveys in the local language in person, through computer assisted telephone interviews (CATI), or online.
Financial executives

• 62,000 CFOs, 156,248 direct reports
• 28,200 corporate treasurers, 30,800 direct
reports
• 36,000 controllers
• 19,000 chief investment officers, 98,000
direct reports

Individual investors

• 93,700 mass market/mass affluent
• 28,567 high net worth/very high net
worth
• 3,864 ultra high net worth/billionaires

Worldwide consumers

•
•
•
•
•
•
•

128,574
1,187,534
1,500,654
1,000,506
358,732
464,896
173,860

age 13-17
age 18-24
age 25-34
age 35-44
age 45-54
age 55-64
age 65+
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Senior executive interviews and case studies
In addition to surveys, we interview decisionmakers from financial organizations to gain
their insights and showcase their strategies.
ThoughtLab’s team can draw on an extensive
network of relationships to interview financial
executives at the highest management levels.
For example, our senior staff interviewed
private equity founders, such as Stephen
Schwarzman, chairman and CEO of
Blackstone, David Rubenstein, co-chairman
and co-founder of the Carlyle Group, David
Bonderman, chairman and founding partner
of TPG, and Chip Kaye, CEO of Warburg
Pincus, for a white paper for EY.
Our editors are ready to write up in-depth
case studies from our interviews that
illuminate best practices and offer provide
valuable C-suite perspectives. In addition, we
can produce video clips from these interviews
that can be incorporated into e-books or
posted on client websites.
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Webinars and events
Our team organizes events on key financial trends
uncovered by our research and moderates and
participates in high-level discussions.
Content-rich webinars that draw on ThoughtLab’s
latest research are highly effective in attracting senior
financial executives. By combining our timely
evidence-based analysis with expertise in digital
events and executive networking, we generate
significant marketing opportunities and for clients.
For example, we held a series of webinars for our
Wealth and Asset Management 4.0 study that brought
together hundreds of executives in stimulating
discussions on a range of subjects emanating from our
research—from building an ESG culture to postpandemic shifts in investor expectations and
behaviors.
Our team of experts provide you with the support you
need to ensure the success of these digital events. We
can help you recruit speakers and participants,
moderate panel discussions, present study results, and
ultimately turn webinar attendance into business.
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Innovative
content deliverables

ThoughtLab
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Compelling thought leadership
Our world-class team of editors and analysts have worked for top
publications, such as The Economist, Harvard Business Review, the
Financial Times, and Institutional Investor. They specialize in presenting
complex analysis to executives in plain language through a variety of
compelling formats.
Editorial content. With expertise across business issues, industries and
regions, our editorial team excels at creating compelling white papers,
think pieces, case studies, eBooks, and presentations.
Data visualizations. Our writers and designers are skilled at telling the
story visually through infographics, dashboards, and other advanced
graphical techniques.
Analytical tools. Financial executives think through numbers. Our
economists can turn research findings into benchmarking, ranking, and
forecasting tools that engage and build relationships with executives.
Video production. Our award-winning producers are fluent in multiple
forms of video presentation, from executive interviews and television clips
to animated video and web commercials.
Digital and social media. The most successful thought leadership
incorporates webinars, social media, blogs, microsites and other digital
media. Creating cross-media programs is our specialty.
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Our multiple formats
Our ThoughtLab team is skilled at creating content in multiple forms, including innovative analytical tools for attracting a
financial audience.

ü Articles

ü Case studies

ü Infographics

ü Blog posts

ü Q&A write-ups

ü Data visualization tools

ü Think pieces

ü Think pieces

ü Databases and data navigators

ü Benchmarking tools

ü White papers

ü Webinars and meetings

ü Barometers and indexes

ü Executive summaries

ü Twitter chats

ü ROI and cost-benefit models

ü Interactive eBooks

ü Microsites, video, digital media
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ThoughtLab
ThoughtLab is an innovative thought leadership and economic research firm
providing fresh ideas and evidence-based analysis to help business and government
leaders cope with transformative change. We specialize in analyzing the impact of
technological, economic, and demographic shifts on industries, cities, and
companies.

For further information about our
capabilities, please contact:

To learn more about ThoughtLab, visit: www.thoughtlabgroup.com

Barry Rutizer, Client Relationship Director
barryrutizer@thoughtlabgroup.com

Lou Celi, Chief Executive Officer
louceli@thoughtlabgroup.com

Michael Geach, Client Relationship Manager
michaelgeach@thoughtlabgroup.com
Anna Szterenfeld, Editorial Director
annaszterenfeld@thoughtlabgroup.com

